
more than a decade earlier. Over two-thirds of the growth in food industry employ-
ment occurred in public eating places. 

A wide variety of costs comprise the balance of the marketing bill. These costs
include packaging, transportation, energy, advertising, business taxes, net interest,
depreciation, rent, and repairs. Their relative proportions are illustrated in the accom-
panying dollar chart.

■ Food Expenditures and Prices

Total food expenditures, which include imports, fishery products, and food origi-
nating on farms, were $691.2 billion in 1996, an increase of 3.3 percent over

these expenditures in 1995. The average was $2,605 per capita, 2.3 percent above 
the 1995 average.

Away-from-home meals and snacks captured 46 percent of the U.S. food dollar
in 1996, up from 38 percent in 1976 and 43 percent in 1986.

The percentage of disposable personal income (income after taxes) that U.S. 
consumers spend on food continues to decline. From 1995 to 1996, disposable per-
sonal income increased 5.0 percent, a faster pace than the rise in food expenditures.
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Figure 1-8.

What a dollar spent on food paid for in 1996

Includes food eaten at home and away from home. Other costs include property taxes and insurance, account-
ing and professional services, promotion, bad debts, and many miscellaneous items.

La
bo

r

P
ac

ka
gi

ng
In

te
rc

ity
 tr

an
sp

or
ta

tio
n

D
ep

re
ci

at
io

n
A

dv
er

tis
in

g
Fu

el
s 

an
d 

el
ec

tri
ci

ty

B
ef

or
e-

ta
x 

pr
of

its

R
en

t
In

te
re

st
 (n

et
)

R
ep

ai
rs

23¢ 38¢ 8¢

4.5¢

3.5¢

3.5¢

3.5¢

4¢

3.5¢

2.0¢

1.5¢

3.5¢

Farm Value Marketing Bill

1.5¢

B
us

in
es

s 
Ta

xe
s

O
th

er
 c

os
ts



11

U.S. consumers in 1996 spent 10.9 percent of their disposable personal income 
on food, compared to 11.6 percent in 1990, 13.4 percent in 1980, and 13.8 percent
in 1970.

In the United States, total retail food prices (including meals served in restaurants)
rose 40.8 percent over the last 10 years (1986-96). Prices of food eaten away from
home increased 35.6 percent, while retail foodstore prices increased 43.8 percent.

Prices of goods and services, excluding food, in the Consumer Price Index
climbed 43.4 percent over the same 10 years. Transportation was up 39.8 percent;
housing 37.8 percent; medical care 87.0 percent; and apparel and upkeep 24.4 percent.

■ Farm-Retail Price Spread

Food prices include payments for both the raw farm product and marketing services.
In 1996, the farm value, or payment for the raw product, averaged 25 percent 

of the retail cost of a market basket of U.S. farm foods sold in foodstores. The other
75 percent, the farm-retail price spread, consisted of all processing, transportation,
wholesaling, and retailing charges incurred after farm products leave the farm.

Figure 1-9.

Distribution of food expenditures
The marketing bill is 77 percent of 1996 food expenditures

Data for foods of U.S. farm origin purchased by or for consumers for consumption both at home and away 
from home.
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