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Holiday shopping online?
Wrap up a good buy!
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Whether you’ relooking for atoy, atrinket, or atravel deal, doing your holiday shopping on theInternet can be
fun, easy, and practical . At the sametime, viewing aproduct on the screen can present different challengesthan
seeingitinthestore. When you' re buying from an onlineretailer or an auction Web site, the Federal Trade

Commission (FTC) — thenation’s consumer protection agency — wantsyou to keep these shopping tipstop
of mind:

1. Knowwhoyou’redealingwith. Confirmtheonlinesdller’sphysica addressand phone number soyou
can contact them if you have questionsor problems. If you’' ve never heard of the seller, check itsreputa-
tionwiththe Better Business Bureau or the state attorney general wherethe company islocated, or one of
anumber of consumer rating sites.

2. Know exactly what you’rebuying. Read the seller’ sdescription of the product closely, especialy the
fineprint. Wordslike* refurbished,” “vintage,” “ closeout,” “discontinued,” or “off-brand” may indicatethat
aproduct isinless-than-mint condition. Some name-brand itemswith “too-good-to-be-true” pricesmay
even becounterfeits.

3. Comparison-shop. You may want to check out Web sitesthat offer price comparisonsonsmilar items
from different manufacturersor different Web sites. Some price comparison Sitesfavor their advertisers
products, soit'sagood ideato look at more than one. And remember to compare“ applesto apples.”

4. Check theprivacy policy. Thecompany’sprivacy policy should let you know what personal information
thecompany is collecting, why, and how theinformation isgoing to be used.

5. Pay with acredit card. It offersyou the most protection asaconsumer. Don’t send cash.
6. Usea securebrowser. Look for an unbroken key or padlock at the bottom of your \Web browser
window to ensurethat your transmissionisprotected. Buy only from Web vendorsthat protect your

financid information whenyou order online.

7. Consider shippingand handling costs. Factor theseinto the cost of the order, and choosethe delivery
option that best meetsyour needsand budget.

8. Print recordsof your onlinetransactions. Print and save the product description and price, theonline
receipt, and copiesof every email you send or receivefromthesdller.



9. Under stand thereturn policy beforeyou buy. Canyoureturntheitem for afull refund if you' re not
satisfiedwithit?If you returnit, are you required to pay shipping costsor arestocking fee?

10. Check ddlivery dates. An FTCrulerequiressellersto ship itemswhen they say they will or within 30
daysafter the order date when no specific dateispromised. If the vendor can’t ship the goodswithinthe
promised or 30-day deadline, it must notify you, give you achanceto cancel your order, and provideafull
refund if you' vechosento cancel. Theseller also hasthe option of canceling your order and refunding your

money.
If youfeel you’ vebeenmidedor deceived, fileacomplaint onlineat www.ftc.gov.

For More Information

The FTC worksfor the consumer to prevent fraudulent, deceptive, and unfair business practicesin the market-
placeand to provideinformation to help consumers spot, stop, and avoid them. Tofileacomplaint or to get free
information on consumer issues, visit www.ftc.gov or cal toll-free, 1-877-FTC-HEL P (1-877-382-4357);
TTY: 1-866-653-4261. The FTC entersinternet, telemarketing, identity theft, and other fraud-rel ated com-
plaintsinto Consumer Sentinel, asecure, onlinedatabase availableto hundredsof civil and criminal law enforce-

ment agenciesinthe U.S. and abroad.
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