Appendix D.  Abstraction Forms 

Economic Incentives Article Abstraction Form 

(Provider version 1)
Economic Incentives for Prevention

University of Minnesota EPC

Preventive Behavior Target:  (circle all that apply)

Simple
Complex (sustained effort over time)

Immunization
Disease prevention (type)


Cancer Screening
Screening - other


Pre-natal/well-child care
Health promotion/lifestyle


Intervention Target:  (circle all that apply)

Consumer:
physician
solo
group
staff
in-training
unclear


nurse
staff


primary care practitioner
not primary care practitioner


Consumer:
<18
working age
65+

Organization

Other

Patient Population: 

Mean Age:


Age Range:


Gender:  

% Male _________
% Female _________

Race/Ethnic Group:



Caucasian

Black

Asian

Hispanic

Other



Patient Source:

Medicare
Medicaid
WIC eligible
Plan enrollees

Clinic/System Patients: hospital
community clinic
provider lists

Community
Other


Country: 
US 


Non-US


Setting:  (circle all that apply)

Hospital
Office/Clinic
Academic
Mixed

Extended Care Facility
Rural
Urban
Suburban

Solo practice
Group practice
Staff clinic
Free clinic

Community center
Unclear/not stated

Other (ex: school)


Reimbursement system:


FFS
Medicare
Medicaid
HMO


MCO, not HMO
Mixed reimbursement system
Other


Not reported

Participants and Baseline Characteristics:

(describe)  _______________________________________________________________


Number Eligible



Number Invited



Number Enrolled



Response Rate



Number subjects completed trial



Mean Age: _____________
Age Range: ______________


Gender:  

% Male _________
% Female _________

Race/Ethnic Group:



Caucasian

Black

Asian

Hispanic

Other


Inclusion criteria:  


Exclusion criteria:

Intervention(s): 

Consumer:


Economic incentive only

Multi-faceted intervention

Gift: 
$ value

frequency

type


Lottery: 
$ value

frequency

type


Cash Incentive:
$ value

frequency

total


Coupons/In kind:
$ value

frequency

type


Other:


Required behavior


Required outcome


Provider:


Economic incentive only

Multi-faceted intervention

Performance bonus – target outcome:

$value


Performance bonus – target behavior:

$value


Per-input bonus

$ value

total


FFS vs. salary/capitation 

Other:


Unit of randomization:


Treatment/control groups (enrolled):

Group 1

N=

N=

Group 2

N=

N=

Group 3

N=

N=

Group 4

N=

N=


Control
Y
N


Comparison Group 
Y
N

Use of Comparison Group:


[  ]
Before/after study group serves as its own comparison


[  ]
Control and treatment group from same population


Unmatched
Matched


[  ]
Control and treatment group from different populations


Unmatched
Matched


[  ]
Descriptive study, no comparison group


[  ]
Other

Follow-up period:


Specification of Research Question(s):


Statement of research question:


Primary:



Secondary:



Defn: Preventive Care:



Defn: Economic Incentive:



Outcome Measures:



Duration between intervention and measurement of outcomes 



Key Factors (affecting outcome measures):



Stages of Change


Statistical methodology:  (describe)


Unit of Allocation:

Unit of Analysis:

Analysis Denominator:

If not same units, any statistical corrections

made for clustering?
Y
N

Sample-size justification or power calculation?
Y
N

Costs/benefit analysis?
Y
N

(describe)


Sub-group analysis?
Y
N

(describe)


Reported Drop-outs?
Y
N

Intention to treat?
Y
N

Findings:  (note which group serves as comparison)

	(record sd or se, range, p-value,

odds ratios, if provided)
	Group 1
	Group 2
	Group 3
	Group 4

	Outcome 1


Before:


After:


Significance:


Precision:


	
	
	
	

	Outcome 2


Before:


After:


Significance:


Precision:


	
	
	
	

	Outcome 3


Before:


After:


Significance:


Precision:


	
	
	
	

	Outcome 4


Before:


After:


Significance:


Precision:


	
	
	
	


Dose Response:


Economic Incentives Article Abstraction Form (Consumer version 1)
Economic Incentives for Prevention

University of Minnesota EPC

Preventive Behavior Target:  (circle all that apply)

Simple
Complex (sustained effort over time)

Immunization
Cancer Screening
Pre-natal/well-child care

Screening – other


Health promotion/lifestyle

Other

Intervention Target:  


Consumer:
child
adolescent
parent
working age
65+

Other

Participant Characteristics:

(describe)

Used in analysis?


Mean Age:


Age Range:


Y
N


Gender:  
% Male _________
% Female _________
Y
N

Race/Ethnic Group:
Y
N



Caucasian

Black

Asian




Hispanic

Other



SES:
Income
Occupation
Y
N


Vulnerable population: 

Y
N


Geographic:
Rural
Urban
Suburban
Y
N

Country: 
US 


Non-US


Defn of patient (ex: seen last 6 months)



Source:


Eligible:
Medicare
Medicaid
WIC



Clinic/System Patients:
hospital
community clinic



provider lists



Other:



Number Eligible



Number Invited



Number Enrolled



Response Rate



Number subjects completed trial



Evidence of attrition bias concerns?


Setting:  (circle all that apply)

Hospital
Office/Clinic
Academic
Mixed

Extended Care Facility
Rural
Urban
Suburban

Solo practice
Group practice
Staff clinic
Free clinic

Community center
Unclear/not stated

Other (ex: school)


Randomization:

Unit of randomization:


Treatment/control groups:
   enrolled
  completed

Group 1

N=

N=

Group 2

N=

N=

Group 3

N=

N=

Group 4

N=

N=

Follow-up period:


Intervention(s): 

Consumer:


Economic incentive only

Multi-faceted intervention

Gift: 
$ value

frequency

type


Lottery: 
$ value

frequency

type


Cash Incentive:
$ value

frequency

total


Coupons/In kind:
$ value

frequency

type


Other:


Required behavior


Required outcome


Incentive focus:
reward
barrier removal
unclear

Incentive timed to correspond with documented habit formation period?
Y
N

Incentive appropriate and coordinated with identified stage of change?
Y
N

Specification of Research Question(s):


Defn: Preventive Care:



Defn: Economic Incentive:



Theoretical basis (eg, self-efficacy theory, health behavior model, Prochaska, etc.)



Outcome Measures:  
Pre
Post


1)







2)







3)







4)







Duration between intervention and measurement of outcomes



Key Factors (affecting outcome measures):


Statistical methodology:  (describe)


Unit of Allocation:

Unit of Analysis:

Analysis Denominator:

If not same units, any statistical corrections

made for clustering?
Y
N


Sample-size justification or power calculation?
Y
N
Unclear

Costs/benefit analysis?
Y
N

(describe)


Sub-group analysis?
Y
N

(describe)


Reported Drop-outs?
Y
N
Unclear

Intention to treat?  
Y
N
Unclear

Findings:  (note which group serves as comparison)

	(record sd or se, range, p-value, odds ratios, if provided)
	Group 1
	Group 2
	Group 3
	Group 4

	Outcome 1


Before:


After:


Significance:


Precision:


	
	
	
	

	Outcome 2


Before:


After:


Significance:


Precision:


	
	
	
	

	Outcome 3


Before:


After:


Significance:


Precision:


	
	
	
	

	Outcome 4


Before:


After:


Significance:


Precision:


	
	
	
	


Dose Response:


Notes on findings, conclusions, limitations:

Reference Articles to pull:
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