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CLEC vs. RBOC New Customer AddsCLEC vs. RBOC New Customer Adds
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Increased BundlesIncreased Bundles
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High Speed Line Growth 1999High Speed Line Growth 1999--20032003

Source: FCC’s High Speed Services for Internet Access Report, 12/03
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DSL Price DropDSL Price Drop
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Voice & Broadband CompetitionVoice & Broadband Competition
ILEC vs. CLEC Market 

Share of Residential and 
Small Business Lines

88% 
ILEC

12%   
CLEC  

138.7 million total residential 
and small business lines

Cable vs. DSL 
broadband subscribers

35% 
DSL

65%   
Cable

23.5 million total 
broadband lines

Source: FCC’s High Speed 
Services for Internet Access 
Report, 12/03
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