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To insure that your publication receives proper consideration for inclusion in our Sales and Depository Library programs,
please supply all pertinent information available at the time this form is submitted. By providing complete information
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distribution, and marketing of the publication (e.g., editor, publisher, author, or program officer).
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in the new edition.
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may attach a copy of the appropriate section instead of filling in this section. ‘

6. Specific audiences for agency distribution: Specify what target audience and how many copies of the publication
your agency will be distributing.

7. Recommendation for sale: If yes, include specific audiences that might be targeted and the estimated size of each
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