UNI TED STATES OF AMERI CA
FEDERAL TRADE COWM SSI ON

In the Matter of
FILE NO 962 3041
KENT & SPI EGEL DI RECT, | NC.
a corporation, and AGREEMENT CONTAI NI NG
CONSENT ORDER
MARSHA KENT and PETER SPI EGEL
i ndividually and as officers

of the corporation.

N N N N N N N N N N

The Federal Trade Comm ssion has conducted an investigation
of certain acts and practices of Kent & Spiegel Direct, Inc., a
corporation, and Marsha Kent and Peter Spiegel, individually and
as officers of the corporation ("proposed respondents").
Proposed respondents, having been represented by counsel, are
willing to enter into an agreenent containing a consent order
resolving the allegations contained in the attached draft
conplaint. Therefore,

| T | S HEREBY AGREED by and between Kent & Spiegel Direct,
Inc., by its duly authorized officer, and Marsha Kent and Peter
Spiegel, individually and as officers of the corporation, and
counsel for the Federal Trade Conmm ssion that:

1.a. Proposed respondent Kent & Spiegel Direct, Inc. is a

Del aware corporation with its principal office or place of

busi ness at 6133 Bristol Parkway #150, Culver Cty, California
90230.

1. b. Proposed respondent Marsha Kent is an officer of the
corporate respondent. Individually or in concert with others,
she fornul ates, directs or controls the policies, acts, or
practices of the corporation. Her principal office or place of
business is the sane as that of Kent & Spiegel D rect, Inc.

1.c. Proposed respondent Peter Spiegel is an officer of the
corporate respondent. Individually or in concert with others, he
formul ates, directs or controls the policies, acts, or practices
of the corporation. His principal office or place of business is
the sane as that of Kent & Spiegel Direct, Inc.

2. Proposed respondents admt all the jurisdictional facts set
forth in the draft conplaint.

3. Proposed respondents wai ve:



a. Any further procedural steps;

b. The requirenent that the Comm ssion's decision contain
a statenent of findings of fact and concl usions of |aw,
and

C. Al rights to seek judicial review or otherw se to

chal | enge or contest the validity of the order entered
pursuant to this agreenent.

4. Thi s agreenent shall not becone part of the public record of
the proceeding unless and until it is accepted by the Comm ssion.
If this agreenent is accepted by the Comm ssion, it, together
wth the draft conplaint, will be placed on the public record for
a period of sixty (60) days and information about it publicly

rel eased. The Comm ssion thereafter may either withdraw its
acceptance of this agreenent and so notify proposed respondents,
in which event it will take such action as it may consi der
appropriate, or issue and serve its conplaint (in such formas
the circunmstances may require) and decision in disposition of the
pr oceedi ng.

5. This agreenent is for settlenent purposes only and does not
constitute an adm ssion by proposed respondents that the | aw has
been violated as alleged in the draft conplaint, or that the
facts as alleged in the draft conplaint, other than the
jurisdictional facts, are true.

6. This agreenent contenplates that, if it is accepted by the
Comm ssion, and if such acceptance is not subsequently w thdrawn
by the Comm ssion pursuant to the provisions of Section 2.34 of
the Comm ssion's Rules, the Comm ssion may, w thout further
notice to proposed respondents, (1) issue its conplaint
corresponding in formand substance with the attached draft
conplaint and its decision containing the follow ng order in

di sposition of the proceeding, and (2) nmake information about it
public. Wen so entered, the order shall have the sane force and
effect and may be altered, nodified, or set aside in the sane
manner and within the sane tine provided by statute for other
orders. The order shall becone final upon service. Delivery of
the conpl aint and the decision and order to proposed respondents
by any neans specified in Section 4.4 of the Comm ssion's Rul es
shal |l constitute service. Proposed respondents waive any right
they may have to any other manner of service. The conplaint may
be used in construing the terns of the order. No agreenent,
under st andi ng, representation, or interpretation not contained in
the order or in the agreenent may be used to vary or contradict
the ternms of the order.

7. Proposed respondents have read the draft conpl aint and
consent order. They understand that they may be liable for civil
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penalties in the anount provided by | aw and ot her appropriate
relief for each violation of the order after it becones final.

ORDER

DEFI NI TI ONS

For purposes of this order, the follow ng definitions shal
appl y:

1. "Conpetent and reliable scientific evidence" shall nean
tests, anal yses, research, studies, or other evidence based on
the expertise of professionals in the relevant area, that has
been conducted and evaluated in an objective nanner by persons
qualified to do so, using procedures generally accepted in the
profession to yield accurate and reliable results.

2. “Wei ght -1 oss product” shall mean any product or program

desi gned to produce wei ght | oss, reduction or elimnation of fat,
or caloric deficit or to suppress the appetite in a user of the
product or program

3. Unl ess ot herw se specified, "respondents” shall nean Kent &
Spi egel Direct, Inc., a corporation, its successors and assigns
and its officers; Marsha Kent and Peter Spiegel, individually and

as officers of the corporation; and each of the above’'s agents,
representatives and enpl oyees.

4. "In or affecting conmmerce"” shall nean as defined in Section 4
of the Federal Trade Conm ssion Act, 15 U . S.C. § 44.

| T IS ORDERED t hat respondents, directly or through any
corporation, subsidiary, division, or other device, in connection
wi th the manufacturing, |abeling, advertising, pronotion,
offering for sale, sale, or distribution of the “Abflex,” any
ot her exercise equi pnment, or any other weight-loss product in or
affecting comerce, shall not nmake any representation, in any
manner, expressly or by inplication:

A About the nunber of pounds users can | ose;
B. About the rate or speed at which users | ose weight;
C. About the length of tinme users nust use such product to

achi eve wei ght | oss;
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D. That such product causes fast and significant wei ght
| oss;

E. That such product causes a reduction in the size or
shape of specific, desired areas of the body;

F. That such product causes a reduction in users’ body
si ze or shape, or body neasurenents; or

G About the benefits, efficacy, or performance of such
product in pronoting weight |oss,

unless, at the tinme the representation is nade, respondents
possess and rely upon conpetent and reliable evidence, which when
appropriate nust be conpetent and reliable scientific evidence,

t hat substantiates the representation

| T I S FURTHER ORDERED t hat respondents, directly or through
any corporation, subsidiary, division, or other device, in
connection with the manufacturing, |abeling, advertising,
pronotion, offering for sale, sale, or distribution of the
“Abf | ex,” any ot her exercise equipnent, or any other weight-I|oss
product in or affecting commerce, shall not represent, in any
manner, expressly or by inplication, that the experience
represented by any user testinonial or endorsenent of the product
represents the typical or ordinary experience of nmenbers of the
public who use the product, unless:

A At the tinme it is made, respondents possess and rely
upon conpetent and reliable scientific evidence that
substantiates the representation; or

B. Respondents di sclose, clearly and promnently, and in
close proximty to the endorsenent or testinonial,
ei ther:
1. what the generally expected results would be for

users of the product, or

2. the limted applicability of the endorser's
experience to what consunmers may generally expect
to achieve, that is, that consumers shoul d not
expect to experience simlar results.

For purposes of this Part, "endorsenent” shall nean as defined in
16 CF. R § 255.0(hb).
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| T I S FURTHER ORDERED t hat respondent Kent & Spiegel Direct,
Inc., and its successors and assigns, and respondents Marsha Kent
and Peter Spiegel shall, for five (5) years after the |ast date
of dissem nation of any representation covered by this order,
mai nt ai n and upon request nmake available to the Federal Trade
Comm ssion for inspection and copyi ng:

A Al l advertisenents and pronotional nmaterials containing
the representation

B. All materials that were relied upon in dissem nating
the representation; and

C. Al tests, reports, studies, surveys, denonstrations,
or other evidence in their possession or control that
contradict, qualify, or call into question the

representation, or the basis relied upon for the
representation, including conplaints and ot her
comuni cations wth consuners or with governnental or
consuner protection organi zations.

| V.

| T I S FURTHER ORDERED t hat respondent Kent & Spiegel Direct,
Inc., and its successors and assigns, and respondents Marsha Kent
and Peter Spiegel shall deliver a copy of this order to al
current and future principals, officers, directors, and managers,
and to all current and future enpl oyees, agents, and
representatives having responsibilities with respect to the
subject matter of this order, provided, however, that the duty to
deliver a copy of this order to future personnel as required by
this Part shall termnate three (3) years after the date upon
whi ch this order becones final. Respondents shall deliver this
order to current personnel within thirty (30) days after the date
of service of this order, and to future personnel within thirty
(30) days after the person assunes such position or
responsibilities.

V.

| T I S FURTHER ORDERED t hat respondent Kent & Spiegel Direct,
Inc. and its successors and assigns shall notify the Conmm ssion
at least thirty (30) days prior to any change in the
corporation(s) that may affect conpliance obligations arising
under this order, including but not limted to a dissolution,
assi gnnent, sale, nerger, or other action that would result in
t he energence of a successor corporation; the creation or
di ssolution of a subsidiary, parent, or affiliate that engages in
any acts or practices subject to this order; the proposed filing
of a bankruptcy petition; or a change in the corporate nane or
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address. Provided, however, that, with respect to any proposed
change in the corporation about which respondent |earns |ess than
thirty (30) days prior to the date such action is to take place,
respondent shall notify the Conm ssion as soon as is practicable
after obtaining such know edge. All notices required by this
Part shall be sent by certified mail to the Associate D rector,

Di vision of Enforcenment, Bureau of Consuner Protection, Federa
Trade Conm ssion, Washington, D.C 20580.

VI .

| T 1S FURTHER ORDERED t hat respondents Marsha Kent and Peter
Spiegel, for a period of five (5) years after the date of
i ssuance of this order, shall notify the Conm ssion of the
di sconti nuance of her or his current business or enploynent, or
of her or his affiliation wth any new business or enpl oynent.
The notice shall include respondent's new busi ness address and
t el ephone nunber and a description of the nature of the business
or enploynent and her or his duties and responsibilities. Al
notices required by this Part shall be sent by certified nail to
the Associate Director, Division of Enforcenent, Bureau of
Consuner Protection, Federal Trade Conm ssion, Washington, D.C.
20580.

VII.

| T I'S FURTHER ORDERED t hat respondent Kent & Spiegel Direct,
Inc., and its successors and assigns, and respondents Marsha Kent
and Peter Spiegel shall, within sixty (60) days after the date of
service of this order, and at such other tines as the Federal
Trade Conmm ssion may require, file with the Conm ssion a report,
in witing, setting forth in detail the manner and formin which
t hey have conplied with this order.

VIIT.

This order will term nate twenty (20) years fromthe date of
its issuance, or twenty (20) years fromthe nost recent date that
the United States or the Federal Trade Conmi ssion files a
conplaint (wth or without an acconpanyi ng consent decree) in
federal court alleging any violation of the order, whichever
cones |later; provided, however, that the filing of such a
conplaint will not affect the duration of:

A Any Part in this order that termnates in |ess than
twenty (20) years;

B. This order's application to any respondent that is not
named as a defendant in such conplaint; and
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iled after the order

C. This order if such conplaint is fi
Is Part.

has term nated pursuant to th

Provided, further, that if such conplaint is dism ssed or a
federal court rules that the respondent did not violate any

provi sion of the order, and the dismssal or ruling is either not
appeal ed or upheld on appeal, then the order will termnate
according to this Part as though the conplaint had never been
filed, except that the order will not term nate between the date
such conplaint is filed and the later of the deadline for
appeal i ng such dism ssal or ruling and the date such dism ssal or
ruling is upheld on appeal .

Signed this day of , 19

KENT & SPI EGEL DI RECT, | NC

By:

PETER SPI EGEL
Pr esi dent

MARSHA KENT, i ndividually
and as an officer of
Kent & Spiegel Direct, Inc.

PETER SPI EGEL, i ndividually
and as an officer of
Kent & Spiegel Direct, Inc.

BARRY J. CUTLER, ESQ

JULIA AL QAS, ESQ

McCUTCHEN, DOYLE, BROWN & ENERSEN
Attorneys for respondents Kent &
Spiegel Direct, Inc. and Peter

Spi egel
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ARTHUR L. HEROLD, ESQ
WEBSTER, CHAMBERLAI N & BEAN
Attorney for respondent Marsha Kent

KERRY O BRI EN
Counsel for the Federal Trade
Commi ssi on

APPROVED:

JEFFREY KLURFELD, Director
San Franci sco Regional Ofice
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UNI TED STATES OF AMERI CA
FEDERAL TRADE COWM SSI ON

In the Matter of

KENT & SPI EGEL DI RECT, | NC.
a corporation, and DOCKET NO.
MARSHA KENT and PETER SPI EGEL
i ndividually and as officers
of the corporation.

N N N N N N N N N N

COVPLAI NT

The Federal Trade Commi ssion, having reason to believe that
Kent & Spiegel Direct, Inc., a corporation, and Marsha Kent and
Peter Spiegel, individually and as officers of the corporation
("respondents”), have violated the provisions of the Federal
Trade Conm ssion Act, and it appearing to the Conmm ssion that
this proceeding is in the public interest, alleges:

1. Respondent Kent & Spiegel Direct, Inc. is a Delaware
corporation with its principal office or place of business at
6133 Bristol Parkway, Suite 150, Culver Cty, California 90230.

2. Respondent Marsha Kent is an officer of the corporate
respondent. Individually or in concert with others, she

formul ates, directs, or controls the policies, acts, or practices
of the corporation, including the acts or practices alleged in
this conplaint. Her principal office or place of business is the
sane as that of Kent & Spiegel Direct, Inc.

3. Respondent Peter Spiegel is an officer of the corporate
respondent. Individually or in concert with others, he

formul ates, directs, or controls the policies, acts, or practices
of the corporation, including the acts or practices alleged in
this conplaint. H's principal office or place of business is the
sane as that of Kent & Spiegel Drect, Inc.

4. Respondent s have advertised, |abeled, offered for sale,
sold, and distributed weight-loss and body-shapi ng products to
t he public, including the “Abfl ex,” an abdom nal exercise devi ce.



5. The acts and practices of respondents alleged in this
conpl ai nt have been in or affecting comerce, as "conmerce" is
defined in Section 4 of the Federal Trade Comm ssion Act.

6. Respondents have di ssem nated or have caused to be

di ssem nated advertisenents for the Abflex, including but not
necessarily limted to the attached Exhibits A through E. These
advertisenents contain the foll ow ng statenents:

A [ “The Abfl ex Hone” page (Exhibit A2)]

“Wel cone t o ABFLEX
YOU ARE SECONDS AVAY FROM
THE ABS YOU VE ALVWAYS WANTED

WHAT CAN ABFLEX DO FOR YQOU?

SEE WHY ABFLEX | S THE BEST MACHI NE FOR ABS
WHO USES ABFLEX?

DON T BELI EVE US? WATCH TH S!

[ “What can Abflex do for you?” page (Exhibits A3-A4)]

“I'f you spend 3 minutes a day with the ABFLEX, you w ||
have firm tight abs.
We guarantee it.

The ABFLEX QGuar ant ee:
| f you don’t lose 5 inches and 10 pounds within 30
days, you can return the ABFLEX for a full refund.

HERE S HOW
ABFLEX uses four basic exercises to guarantee you the
maxi mumresults: ....”

[ “See why Abflex is the best machine for abs” page
(Exhi bits A5-A7)]

i(@A
How do | know ABFLEX really works? {
The ABFLEX CGuarantee!!!

| f you don’t lose 5 inches and 10 pounds within 30
days, you can return the ABFLEX for a full refund.

[ “Who uses ADbfl ex” page (Exhibit A8)]
“Who uses ABFLEX?



The question is: Who DOESN T use ABFLEX to achi eve
tighter firmer abs?

Join an all-star |line-up of celebrities, professional
athletes, fitness experts and hundreds of thousands of
peopl e across the country and di scover the fast, safe
way to a firmstonmach, a slimwaistline and a healthy
back.... Besides celebrity users, there are hundreds of
t housands of people-- people |like you and ne -- who
sinply want the sexiest and flattest abs possible with
only 3 mnutes a day of exercise. Just |ook at what
people like you are saying about ABFLEX:

The ABFLEX Cuar ant ee:
| f you don’t lose 5 inches and 10 pounds within 30
days, you can return the ABFLEX for a full refund”

[ “Just | ook at what people |ike you are sayi ng about
Abf | ex” page (Exhibit A9)]

“ABFLEX WORKS!

| f you don’t lose 5 inches and 10 pounds within 30
days, you can return ABFLEX for a full refund.”

Consuner endorser: “I Lost 12 inches”
Consuner endorser: “I Lost 6 inches in 30 Day [sic]”

[ The adverti senent depicts before-and-after photographs
of the two consuners. ]

[ “Don’t believe us? Watch this!” page (Exhibit A10)]

i

The ABFLEX CGuar ant ee:

| f you don’t lose 5 inches and 10 pounds within 30
days, you can return the ABFLEX for a full refund.”
(Exhibit A Internet Advertisenent).

“FLATTEN YOUR STOVACH

IN JUST 3 M NUTES A DAY! *

ABFLEX. .. The Fast, Easy Way to a Flat Stomach, Shapely
Wai stline, and a Heal t hy Back.

* 4 days a week if you follow the workout program?”

Cel ebrity endorser: “I |ook better than | ever have! |
wor kout less, and | eat nore, all because of the
Abf | ex.”



“Home Exerci se Machi ne That Wirks The Upper, Lower, &
Si de Abdom nals Wth 1 SI MPLE EXERCl SE

Flatten your abs with the Abfl ex. Because the

abdom nal s are non-jointed nuscles, direct resistance
is the way to work-out these non-jointed nuscles.

Abfl ex’s patented direct resistance design zeros right
in on those hard to target abdom nal nuscles. The
result: You can have a firmflat stomach, and a slim
wai stline in just 3 mnutes a day, 4 days a week!

The Abflex targets the abs nuch better than sit-ups; it
doesn’t strain your back |like sit-ups, and you don’t
even have to get on the floor to use it! It’'s so
effective, you can see dramatic results in just a few
short weeks....

| NCLUDED: A 1-hour LIFESTYLE FI TNESS VI DEO which is
like 3 great videos in 1:

1. It’s an instructional tape that denonstrates your “3
m nutes flat” Abflex workout. 2. It’s a 20-m nutes
aerobics tape. 3. It’s a guide to safe-back exercise.

Plus, you Il receive a 250-page Abflex nutritional
gui de, which lists over 2000 |owfat foods, and gives
you nore than 90 delicious, healthy recipes.

And nost inportantly, you get the Abflex guarantee: If
you don’'t lose 3 to 6 inches and 10 pounds within 30
days, sinply return the Abflex for a full refund.”
(Exhi bit B)

“RECOMVENDED BY ORTHOPEDI C DOCTORS TO FI RM STOVACH AND
| MPROVE LONER BACK PERFORMANCE!

ABFLEX™

The uni que Abflex™ Systemw || provide you with the
nost conpl et e abdom nal wor kout avail abl e anywher e!
Wth an excell ent step-by-step video ..., you'l
performa routine that gradually works up to ab-
isolating floor crunches. For cardiovascul ar fitness,

there’s exciting | owinpact aerobics .... Plus a
sensi bl e eating programthat provides plenty of eating
satisfaction. Best of all, Abflex™ flattens your

stomach in just 3 mnutes a day - no matter what your
current fitness level!”

| ncl udes:

* Abf | ex™



Medi um and Li ght Resi stance Bands and Accessori es
270- Page Abflex™ Lifestyle Eating Program Book
* Instructional Video” (Exhibit C).

“GET A FLAT, SEXY STOVACH

IN JUST 3 M NUTES A DAY

While You Sit In A Chair or Even Watch TV!
ABFLEX®

The Fastest, Easiest,

Saf est Wy Ever

To Achi eve:

v Aflat, toned stonach

v A shapelier waistline

v A heal thier back

HERE' S THE MAG C OF ABFLEX:

Only the ABFLEX patented direct resistance

design targets all the abdom nal nuscles

simul taneously in one easy exercise to:
* Flatten a bul gi ng tumy
* Elimnate a spare tire * Trimthe waistline
* Cet rid of those “l ove handl es” at the sides

of the waist with its special attachnent”

Consuner endorser: “Lost 3 inches and 13 pounds in 30
Days!”

[ The adverti senent depicts before-and-after photographs
of a consuner.]

“DRAVATI C RESULTS I N JUST A FEW
WEEKS. .. AND NO BACK STRAI NI

ALL THI' S FOR JUST

3 EASY PAYMENTS OF

$19 95

The Revol utionary New ABFLEX System plus the

1- hour ABFLEX Lifetine Fitness Instructional Video
and the 250 page ABFLEX Nutritional guide which
lists over 2,000 |owfat foods and gives you over 90
del i ci ous reci pes!

ABFLEX NO RI SK GUARANTEE

| f you don’t lose 3 to 6 inches and 10 pounds w thin 30
days, sinply return the ABFLEX Systemfor a full refund
of your purchase price! You have nothing to | ose but
your paunch!”

The advertisenent contains a statenent at the bottom
| eft-hand corner, in approximately 4-point type: “The
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ABFLEX Systemincludes a lowfat diet and aerobic
exercise. The results may vary.” (Exhibit D)

“Mal e Narrator 1: Does your stomach | ook |ike this?

[ The adverti senment depicts stomachs of three obese
i ndi viduals. Superscript: “Does Your Stomach Look Like
Thi s7?]

In just a few mnutes a day, it could look |ike this.

[ The advertisenment depicts three individuals with flat
stomachs and slimwaistlines. Superscript: “It Could
Look Like This.”]

[ Superscript: “If You Start Using This.”]

| f you start using this. [It’s the revolutionary ABFLEX

[ Superscript: “Abfl ex”]
and it’s so easy to use....

[ The advertisenent depicts before and after photographs
of a consuner. Superscript: “Your results may vary”]

Van Allen: W’re talking tumm es, gang. How do we
firm‘emup and slim‘emdown. Sonetines it seens
hopel ess, right? But today we’'re going to hear about a
new machine called the Abflex. WlIl, they say it can
flatten our stomachs in just a few mnutes a day....

Jennilee Harrison: And let’s ook at the results sone
of these people got after just a few weeks on the
Abfl ex System

[ The advertisenment depicts before-and-after photographs
of a consuner. Superscript: “Lost 13 I bs in 30 days.
The Abflex programincludes a |lowfat diet and aerobic
exerci se. "]

[ The adverti senment depicts before-and-after photographs
of a consuner. Superscript: “Lost 6 inches in 30 days.
Your results may vary.”]

Van Al'l en: Hey you guys, | ook at the difference.
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Jennilee Harrison: And it can work for anybody. Just
three mnutes a day and you can flatten that tunmy
ri ght up.

Van Al len: That sounds great.”

Consuner endorser: “You don’t even know you are doing,
you don’t even know you are doing your exercises. And
you' re doin’ it the whole tine and pretty soon your
stomach is like a brick. And you' ve lost all that

wei ght . ”

[ Superscript: “The Abflex programincludes a | owfat
di et and aerobic exercise. Your results may vary.”]

Consuner endorser: “After using the Abflex 30 days |
| ost two inches off ny waist and I lost 13 I bs. so |
went froma size 36 slacks back to a 34. Perfect.”

[ Superscript: “The Abflex programincludes a | owfat
di et and aerobic exercise. Your results may vary.”]

“Jenni | ee Harrison: And for us wonen who are trying to
get rid of that pooch down here and for you guys trying
to get rid of the love handles, forget it. This
exerci se [abdom nal crunch] is useless. But, now here,
this is the answer. This is the Abflex crunch.

Jennil ee Harrison: Well you can have it. Look at this
woman. If you'd like to go down a few sizes, the
Abfl ex Systemis the fast way to | ose those inches.”

[ The adverti senent depicts before-and-after photographs
of a consuner. Superscript: “Lost 6 inches in 30 days.
Best case results. Your results may vary.”]

Consuner endorser: “.... Well | think in about 21 days
|"ve, |I’ve |ost about 2 inches.”

[ Superscript: “The ABFLEX programincludes a | ow fat
di et and aerobic exercise.”]

Consuner endorser: “After 30 days | lost a full 6
inches....”

[ Superscript: “Your results may vary”]
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Consuner endorser: “Four and half inches | |ost. I was
39 1/2 and went down to 35. Boom just like that.”

Consuner endorser: “Wth the Abflex | have lost 5 to 6
inches within 30 days and | have seen the results and
so has everybody else. It works great.”

“Announcer: ... it’'s so effective you can see dramatic
results in just a few weeks.”

[ The adverti senent depicts a woman denonstrati ng how
many i nches she has | ost around her wai st by wearing

j eans, which now are too |large for her around the

wai st. Superscript: “Dramatic Results in a Few Weks”]

Consuner endorser: “Wthin, | would say, the third or
fourth day that | started using it | started noticing
tightening, firmess and ny pants had started | ooseni ng

up a little. | kept continuing using it and before |
knew it | was back to a 5/6 froma 9/10. It was very
dramatic.”

[ Superscript: “Your results may vary. "]

“Announcer: ... you get the Abflex Guarantee. |If you
don't lose 3 to 6 inches and 10 pounds wi thin 30 days,
sinply return the ABFLEX for a full refund of your
purchase price. The Abflex, it’s the fast way to a
flat stonmach, a shapely waistline, and a heal thy back.”

[ The adverti senent depicts a woman denonstrati ng how
many i nches she has | ost around her wai st by wearing

j eans, which now are too large for her around the

wai st. Superscript: “Abflex GUARANTEE If you don’t
lose 3 to 6 inches and 10 pounds wi thin 30 days, sinply
return the ABFLEX for a full refund.”]

Consuner endorser: “I sawresults in the first five to
seven days. | could see visual results of the Abflex
program | |ost about an inch to an inch-and-a-half in

the wai st and also |ost five pounds....”

[ Superscript: “Your results may vary”]

“Van Allen: ... The Abflex definitely works.



Jennilee Harrison: And it can work for anyone.

[ The advertisenent depicts before and after photographs
of a consuner. Superscript: “Lost 12 Inches. The

Abfl ex programincludes a |lowfat diet and aerobic
exerci se. "]

Jenni |l ee Harrison: Think about how great you’re going
to feel when you start using the Abflex...

[ The adverti senent depicts before and after photographs
of a consuner. Superscript: “Lost 13 I bs in 30 days.
The Abflex programincludes a |lowfat diet and aerobic
exerci se. "]

Jennilee Harrison: ...and you start |osing those
i nches.

[ The adverti senent depicts before and after phot ographs
of a consuner. Superscript: “Lost 6 inches in 30 days.
Best case results. Your results may vary.”]

Jenni |l ee Harrison: Think about how great you’'re going
to feel when you look terrific in your jeans again.
Anybody can have a great body; the Abflex makes it
easy.

Martin Van Der Hoeven: And | guarantee results. [|f you
don’t lose three to six inches and 10 pounds w thin 30
days, you can return the Abflex for a full refund.

Jennilee Harrison: It only takes three m nutes a day
to flatten your tumy.. ..

Van Allen: W can all spare three mnutes to get rid of

our spare tires, .... It can flatten our stomachs, it
can slimour waistlines, ....” (Exhibit E)
7. Through the nmeans descri bed in Paragraph 6, respondents have
represented, expressly or by inplication, that:

A The Abflex causes fast and significant wei ght | oss.

B. Consuners | ose at | east ten pounds and five inches, or
three to six inches, off their waistline within thirty
days by using the Abflex for just three m nutes a day.

C The Abfl ex causes weight | oss and fat reduction in

specific, desired areas of the body.



D. Testinonials fromconsuners appearing in the
advertisenents for the Abflex reflect the typical or
ordi nary experience of nenbers of the public who use
t he product.

8. Through the neans descri bed in Paragraph 6, respondents have
represented, expressly or by inplication, that they possessed and
relied upon a reasonabl e basis that substantiated the
representations set forth in Paragraph 7, at the tine the
representati ons were nade.

9. In truth and in fact, respondents did not possess and rely
upon a reasonabl e basis that substantiated the representations
set forth in Paragraph 7, at the tine the representations were
made. Therefore, the representation set forth in Paragraph 8
was, and is, false or m sl eading.

10. The acts and practices of respondents as alleged in this
conplaint constitute unfair or deceptive acts or practices in or
affecting cormerce in violation of Section 5(a) of the Federal
Trade Conmm ssion Act.

THEREFORE, the Federal Trade Conm ssion this day of
: , has issued this conplaint agai nst respondents.

By the Conm ssi on.
Donald S. d ark
Secretary
SEAL:

[ Exhibits A-E attached to paper copies of conplaint, but not
available in electronic form]
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Anal ysis of Proposed Consent Orders
to Aid Public Comment

The Federal Trade Conm ssion has accepted, subject to final
approval, agreenents to a proposed consent order fromKent &
Spiegel Direct, Inc., and its officers, Marsha Kent and Peter
Spi egel , and a proposed consent order from Abflex, U S A, Inc.,
and its officer, Martin Van Der Hoeven (collectively
“respondent s”) .

The proposed consent orders have been placed on the public
record for sixty (60) days for reception of comrents by
interested persons. Comrents received during this period wll
beconme part of the public record. After sixty (60) days, the
Commi ssion wll again review the agreenents and the coments
received and will decide whether it should wthdraw fromthe
agreenents and take other appropriate action or nmake final the
agreenents' proposed orders.

The Comm ssion's conpl ai nts agai nst respondents all ege that
t hey deceptively advertised the “Abfl ex,” an abdom nal exercise
device, primarily through an infonercial, over the internet, and
t hrough print advertisenents. The Comm ssion's conplaints charge
t hat respondents’' advertising contai ned unsubstanti ated wei ght
| oss success, rate of weight |oss, and spot reduction
representations. Specifically, the conplaints allege that the
respondents did not possess adequate substantiation for clains
that: (1) The Abflex causes fast and significant weight |oss; (2)
Consuners | ose at | east ten pounds and five inches, or three to
six inches, off their waistline within thirty days by using the
Abfl ex for just three mnutes a day; (3) The Abfl ex causes wei ght
| oss and fat reduction in specific, desired areas of the body;
and 4) Testinonials fromconsuners appearing in the
advertisenments for the Abflex reflect the typical or ordinary
experience of nenbers of the public who use the product.

The proposed consent orders contain provisions designed to
remedy the violations charged and to prevent the respondents from
engaging in simlar acts and practices in the future. Part | of
t he proposed orders woul d prohibit respondents from maki ng any
claimfor the “Abflex,” for any exercise equipnent, or for any
wei ght -1 0oss product: (1) About the nunber of pounds users can
| ose; (2) About the rate or speed at which users |ose weight; (3)
About the length of tinme users nust use such product to achieve
wei ght loss; (4) That such product causes fast and significant
wei ght | oss; (5) That such product causes a reduction in the size
or shape of specific, desired areas of the body; (6) That such
product causes a reduction in users’ body size or shape, or body
measurenents; or (7) About the benefits, efficacy, or performance
of such product in pronoting weight |oss, unless at the tine of
maki ng them they possess and rely upon conpetent and reliable
evi dence, which when appropriate nust be conpetent and reliable
scientific evidence.



Part 1l of the proposed orders addresses clains nmade through
endorsenents or testinonials. Under Part 11, respondents may
make such representations if they possess and rely upon conpetent
and reliable scientific evidence that substantiates the
representations; or respondents nust disclose either what the
generally expected results would be for users of the advertised
product, or the limted applicability of the endorser’s
experience to what consuners may generally expect to achieve.

The remai ni ng provisions of the proposed orders relate to
respondents’' obligations to make avail able to the Comm ssion
materials substantiating clains covered by the order; to notify
t he Comm ssion of changes in the corporations’ structure; to
notify the Comm ssion of changes in the individuals enploynent
or business affiliations; to provide copies of the orders to
certain personnel of the corporations; and to file conpliance
reports with the Conm ssion. The orders also provide that the
orders will termnate after twenty years under certain
ci rcunst ances.

The purpose of this analysis is to facilitate public conment
on the proposed orders. It is not intended to constitute an
official interpretation of the agreenents and proposed orders or
to nodify in any way their terns.



