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MR. BEALES: Well, we've conme to the end of a
very busy and, | think, productive day. 1'd like to
t hank everybody who cane and participated on the panels,
who volunteered their tine to address what really is a
critical public health issue, and I'd like to thank the
i ndi vidual s and groups who filed comments about what can
be done to reduce deception in ads for weight |oss
products.

|'"d particularly like to thank the nedia groups
for their willingness to cone to the table and initiate
this discussion of what we can do together in order to
reduce this problem and | hope that that dial ogue can
conti nue.

The sci ence panel has given us a |ot of
val uabl e input. Participants expressed their views that
a nunber of common wei ght |oss clains are not
scientifically feasible. Once we've had a chance to
review those opinions, | would hope that we can put
together a list that wll offer guidance on the kinds of
clainms that are legally false. Qur goal is to sinply the
task of identifying the nost egregious ads.

We hope that such a list can be a starting
poi nt for specific, concrete, self-regulation by both the
i ndustry and the nedi a.

To responsi bl e nenbers of the weight |oss
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industry, | think we can agree that a nunber of bad
appl es harmthe reputati on of those of you who sel
products and services that actually hel p consuners | ose
weight. You try to neet your |egal obligations to
substanti ate advertising clains. W hope you will work
t oget her towards sonme form of mneaningful industry self-
regul ation that can help weed out the wongdoers and
instill consumer confidence in this product category.

To medi a outlets, we hope that you, too, wll
join our efforts to reduce fraudul ent weight |oss clains.
We aren't |ooking for elaborate review procedures. Even
a sinple reading to reject obviously false clains can
make a trenmendous difference. Qur goal is that if next
year we repeat the weight |oss survey issued in
Septenber, we'll see far fewer ads where we can say,
wi thout any further inquiry, this ad is alnost certainly
fal se.

We appreciate that there will always be gray
areas in nedia clearance, there will always be ad
interpretation issues. But that doesn't nmean that we
shoul d sinply ignore the cases that really are black and
white. As we found in the weight |oss report, an
alarming fraction of advertising is nmaking black and
white clainms, and all too many of them are black. Those

we can do sonet hi ng about.
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One of the nost valuabl e assets of any nedia
outlet is the public's trust, that it is a bal anced,
reliable source of information. Don't let scamartists
t ake advantage of that hard-earned trust by using you as
a conduit for fraud.

To those engaged in the kind of marketing
that's been the focus of today's workshop, I'd like to
remnd themthat it's well-settled truth-in-advertising
| aw that requires conpetent and reliable scientific
evi dence to back up clains, and if they don't have that,
they can expect to see us in less friendly venues than
this one.

The FTC s brought close to 100 cases in recent
years against the marketers of deceptive weight |oss
products and we will continue to bring cases. But if the
only result of today's workshop is nore and nore FTC | aw
enforcenment actions against nore and nore sellers of
bogus di et products, then perhaps we've all failed
America's consuners. We think the standards shoul d be
hi gher than that. W need | aw enforcenent, we need
consuner education and those efforts should conti nue.

But we al so need your cooperation to prevent obviously
fal se ads fromreaching consuners in the first place.

We all have a role to play in encouraging

trut hful ness and accuracy in advertising. You have ny
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pl edge that the FTC will continue to fight fraud in
wei ght | oss advertising, and | hope we can count on you
to do your part as well. Again, thank you for com ng and
t hank you for the tine and effort you've devoted to this
proj ect .
(Wher eupon, at 4:45 p.m, the workshop was

concl uded.)
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