It's a Wrap

his final module is designed as a brief summation of the skills and

Tprinciples of being media sharp.

Analyzing Pro-Health Messages has youth focus their media
literacy skills on messages designed to promote health. By
directing their critical attention to messages on both sides of the
tobacco and alcohol issues, youth are encouraged to question all
media—not just those that adults think are bad for them.

Media Mapping Tobacco and Alcohol serves as a capstone
activity for combining the findings of the previous media mapping
exercises. The aim of this activity is to provide youth with a
comprehensive picture of the number and nature of tobacco and
alcohol messages they experience every day.

Y it g
Ll

.
L e o l-l:.

1995 Chivay gy

Youth will:

= understand the total
range of tobacco and
alcohol media
messages to which
they are exposed and

= be able to identify
“glamorization”
and “normalization”
across all media
formats

Teen-ane girs say they | se coarstes 0 combat stress, press res of daily [Fe

Es imud'er Has
Trgjgragegn
Frivmads. siresn wred sainl pres
o S u——
Tngrran waken
P, sermrdeg . bee
Torparsar > 8 freskmes sl
Mok Tharaon's K- Fdge
Hal S, & diir ol & Gruding
mamkrs ol brr mr grh owhbe
malx cpETiEs B wg par ol e
Aty L
ow il il L & el e iraed
ity b e Sl ) Crsder ne
dggwimn preifpbiann Maor
dernng and oag e
o b g ik ol B fiar
i ey Pesed Ul avis
:i':a.l woew) brvw mwie grawi
E 8 the pEl @ jean o the
W el ddnieae albiae L
mig— mrrakow wla
T PR SPREEE £ 1D
TOEME G@E BebiE Be resdi

bl

werre cloang £ 17w wciad femy "

i

Huglag L bsaas, 13 & drmaharman
o1 Hris Phiarsbia’s Tasiteg it
High dhsal, han berr srsheg
Snrw 5 eak |1 Jedoss darie
Lciahs o o0a prRsLry B ik
#a g i Sy Basis bt

e i
rored o weshr ppach o cum
roibm 5 des’ s mid o [
smmis aleul bt B B2 QS0
o rmis |rali | oos sl
Halb shalrat sad hag by
hare e & lror rarderad
= LE TR T

gl o ol

mh e
THrE T T @iE B8 bee
MR Ta R el 48 diE

8 shwed on g kb prioF remprs

“ATON | 3 T SRS | RAEYY PR
Lo B T T L

v g el pwloreg b i
e e el T
farmire Calivr’, 4. 8 Prver

o [homgh o iv ppsne e
o= b =l ey U areee
wwden |8, e me dlill sy
rhem s L rodl b mdora o A
1I--l-:|-rrhr—ul-pnrrl'r..|:
ks werifcyma cody by
Fi ]

Therr o phews g owwr b

e~ Dbl

e =l
e oty B et i s
5 wrnshorg ke D ferl
Ly P m s el o e
rae dra heilirr with h-r-\.
e TN T. X
drrw and prevars vl ke
wanyarh lare tiesghl inowa
el

Wer rcbrdy prers s
HTESL F] FREST L LESE |1 20 84§
ngare - Cubie med

[Ty T
WAREE T BUONE: Mo Melyn fbgh Tulund buwiem S e Tagy
ST R Wk ) o B0 IPra) 12 T esd T Prarady



Focus

Apply critical media
reading skills to messages
designed to discourage
tobacco and alcohol use.

45 minutes

Examples of pro-health
messages located by
youth during media map-
ping activities, or

Video—Part Il

Handout 5: The Seven
Critical Media Questions

Handout 7: Selling to
Youth

Talking Points
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Action Steps
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« The message analysis skills
we've been developing can
and should be applied to all
media messages—even those
designed to discourage smok-
ing and drinking. The goal is
always to make up your own
mind, based on your reading of
the evidence.

« Analyzing pro-health media
messages also helps us
understand the different ways
tobacco and alcohol can be
presented in the media.

1 Have youth present their
pro-health messages or show
the youth-developed counter ads
from the video. If possible,
compare these side by side with
messages that promote tobacco
and alcohol use. Discuss the
similarities and differences
between these messages.

2 Have youth analyze the
pro-health messages using
Handout 5: The Seven Critical
Media Questions. Use this as an
opportunity to discuss the nature
and purpose of health messages
sponsored by the government
and health organizations.

3 Have youth analyze these
messages using Handout 7:
Selling to Youth. How likely are
these messages to work with teen
audiences? What works? What
doesn’'t? What would youth have
done differently?
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Talking Points

« Now that we've mapped
marketing, entertainment, and
news messages, it's time to put
them all together. This final
map of our community will
help us examine how many
different messages we are
exposed to that glamorize
and normalize tobacco and
alcohol use.

Action Steps

1 Have youth compile the data
from their various media maps
using Handout 18: Media
Mapping—Grand Map. If youth all
mapped the same neighborhood,
have them construct one common
map. If they mapped different
neighborhoods, have them devel-
op separate maps and present
them to the class for comparison.

Youth can choose to either

graph their findings or draw
actual maps of their selected
neighborhood to show where the
messages occurred. Messages on
radio or television can be
represented as occurring in a
representative “home” or “car” in
order to help illustrate these data.
Have them identify the glamoriza-
tion techniques they discovered in
each message format.

For example, a youth can use
this map to document the number
of times he or she encounters a
message about tobacco or alcohol
while traveling through a defined
geographical area or neighbor-
hood. Each time the youth sees a
billboard suggested smoking is
glamorous or sexy or a poster ad
at a convenience store linking
alcohol use with success or happi-
ness, the youth would indicate
this on the grid. This documenta-
tion would continue until the
neighborhood journey is complet-

ed. Then, youth can total the
number and type of messages
encountered within the defined
neighborhood.

In the entertainment section,
youth can document messages
they encounter while watching
television. In the news section,
they can record the number of
types of messages they receive
while watching news programs.

3 Discuss the following questions:

r) What did you discover

+ about how the media in
our community and homes
normalize and glamorize
tobacco and alcohol prod-
ucts and use?

f? How many examples of

« messages did you find that
discouraged tobacco and
alcohol use? Where did
these appear? How did they
compare in quality, attrac-
tiveness, and number with
those that promoted tobacco
and alcohol use?

f) What are your observa-

+ tions about the number,
type, and placement of
messages that promote
tobacco and alcohol use?
Do you think these mes-
sages influence people’s
decision about tobacco and
alcohol use?

ing—Tobacco

0CUS

Assess the overall impact
of media normalization
and glamorization of
tobacco and alcohol in
the community.

Time:

45 minutes

Completed media maps
from previous activities

Handout 18: Media
Mapping—Grand Map

Handout 19: Media
Mapping—Grand Map
(Sample)

Handout 4:
Glamorization Appeals







