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A  M E S S A G E  F R O M  T H E
D I R E C TO R  O F  T H E  C D C …
The popularity of youth sports in the United States, especially among girls,
continues to grow. Therefore, sports activities are a great way to reach our
nation’s young people with information about how to make important health
decisions related to tobacco use, physical activity, and good nutrition. Because
health-related behaviors are usually established in childhood, positive choices
need to be promoted before damaging behaviors start or become a habit.

Every day, over 6,000 young people smoke their first cigarette. If current youth
tobacco use trends continue, 5 million of today’s young people will die of
tobacco-related diseases. Smokeless tobacco use by adolescents is associated
with health problems ranging from gum disease to oral cancer. Nearly all first
use of tobacco occurs before high school graduation. This finding suggests that if
adolescents can be kept tobacco-free, most will never start using tobacco.

We appreciate your interest in The Tobacco-Free Sports Playbook and hope
the examples will inspire you to join us in reaching out to our nation’s young
people with messages about the importance of choosing a healthy, active, and
tobacco-free lifestyle. Helping our young people practice healthy behaviors will
prevent many premature deaths. We welcome your participation in this
campaign to promote sports participation as a healthy and positive alternative to
tobacco use through programs involving health departments, community
organizations, schools, and teams.

By working together, we have the opportunity to improve the health of young
people nationwide.

Jeffrey P. Koplan, MD, MPH
Director
Centers for Disease Control and Prevention
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Gymnast
Dominique Dawes
is an Olympic gold

medalist and US
National Champion.

Photo by Doug
Pensinger/Allsport.
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Every day, more communities across
the country are using sports to help
kids say “no” to tobacco and “yes” to
better health. The Tobacco-Free
Sports Playbook is filled with exam-
ples of successful tobacco-free policies,
media campaigns, and education pro-
grams that we hope will encourage
you to think about the many creative
and effective ways you can incorporate
sports into your tobacco-free activities.

• If you are with a health department,
you already know that the popularity
of sports makes it a natural vehicle
for you to connect with kids. If you
have decided to incorporate sports
into your comprehensive tobacco
control program, the examples in
this booklet will show you the kinds
of strategies that have worked well
for other health departments. These
strategies can help you meet local,
state, and national objectives to
reduce tobacco use and increase
physical activity.

• If you are a youth coach, you are
well aware that your players look up
to you. You can use your influence
to teach them about the dangers of
tobacco and how it affects their per-
formance on the field. This guide
will help you educate your players
and their parents, as well as referees
and other coaches, about the bene-
fits of being tobacco-free. You also
will learn how to adopt tobacco-free
policies, promote tobacco-free mes-
sages, and form partnerships with
others in the community who share
these goals.

• If you are a school administrator,
The Tobacco-Free Sports Playbook
will help you launch a health educa-
tion campaign to get more kids
involved in sports and reduce tobac-
co use by students as well as faculty,

staff, and parents. Learn what
strategies have worked for other
schools, how to market your cam-
paign, and how to work closely with
community partners that share your
goals. Such strategies can help you
meet your own goals for promoting
physical activity and for reducing
tobacco use among youth.

T h e  C D C ’s
Co m m i t m e n t
The CDC’s Office on Smoking and
Health is committed to promoting
sports as a healthy alternative to
tobacco use among kids. We work
with many partners to support sports-
related media and education programs
that discourage children and teens
from using tobacco. Our activities have
been diverse and far-reaching.

S o c c e r  a n d
S m o k i n g
Young soccer fans want to be just like
the athletes they admire most, and
that’s at the heart of the SmokeFree
Soccer program, launched in 1996 by
the Secretary of Health and Human
Services, the CDC, and the National
Cancer Institute. Members of the US
women’s national soccer team act as
role models for kids (especially girls) as
they travel around the country speak-
ing to schools, conventions, and the
media about the benefits of being
physically active and not smoking.
Hundreds of thousands of motivational
posters featuring these soccer stars
have been distributed nationwide
through soccer clubs, public health
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Young soccer players in Virginia get the message loud
and clear from visiting members of the US women’s
national soccer team: Tobacco and sports don’t mix!
Photo courtesy of the Virginia Department of Health.



departments, and community organiza-
tions. Ten states currently receive CDC
funding, enabling them to expand their
SmokeFree Soccer and others sports
programs by establishing partnerships
with community-based organizations
and public health groups.

The SmokeFree Soccer program
recently went global when the CDC
teamed up with the World Health
Organization (WHO) and the
Fédération Internationale de Football
Association (FIFA) to promote tobac-
co-free messages worldwide, to girls as
well as boys. Women and men soccer
stars from the United States, Australia,
Brazil, China, and Canada have
stepped forward to show their support
for the program and appear in posters
for kids. Besides posters, many other
free products have been developed by
the program, including a new
SmokeFree Soccer logo, a PBS teen
documentary called Soccer… Kickin’
Butts, and the SmokeFree Soccer
Coach’s Kit, which features creative
and fun drills that coaches can use to
boost young players’ soccer skills and
teach them about the harm that smok-
ing can have on their bodies and their
performance. For more information
about these products, visit SmokeFree
Soccer’s Internet site at
www.cdc.gov/tobacco.

The tobacco-free movement also is
scoring points in South Africa, where a
smoke-free soccer initiative has been
launched by the South African Football
Association (SAFA) and WHO. In
January 2001, after the government of
South Africa banned cigarette advertis-
ing in sports, SAFA waved goodbye to
10 million rand (about $1.25 million) in
tobacco sponsorship revenues for the

Rothmans Cup, the country’s leading
soccer club competition. SAFA is now
looking for new sponsors and is using
the sport as a platform to promote a
healthy lifestyle among its players and
the public. The South African Ministry
of Health now has a mission to make
all sports in the country tobacco-free.
The country will be host to the 2003
Cricket World Cup.

Building on this momentum, the CDC
and WHO worked for a tobacco-free
2002 FIFA World Cup in Korea and
Japan. The kick-off for the 2002 FIFA
World Cup in Seoul will fall on World
No Tobacco Day, May 31, 2002.
WHO has declared the theme for
World No Tobacco Day to be
“Tobacco-Free Sports.”

FIFA Fair Play Award winner Julie Foudy works with
children with disabilities.Through the FIFA Fair Play

program, the association supports SmokeFree
Soccer and helps players with physical and mental

disabilities to develop their skills as enthusiastic
players. Photo courtesy of UNIROYAL.

Motivational posters featuring members of the
South African National Football Team have been
distributed as part of the SmokeFree Soccer program
targeting youth.
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F o o t b a l l ,
B a s e b a l l , a n d
S p i t  To b a c c o
Seeing a revered player on the field
chewing tobacco can make a strong
impression on a young person. But
thankfully, more professional football
and baseball players are turning their
backs on unhealthy tobacco products
and choosing instead to influence kids
in a positive way. Former Dallas
Cowboys quarterback Troy Aikman
and retired quarterback Steve Young
wholeheartedly agreed to appear on
posters with messages urging kids not
to use spit tobacco or drugs. These
posters, used by the CDC’s Office on
Smoking and Health and the White
House’s Office of National Drug
Control Policy, were given out to
young fans at the NFL Experience, an
interactive game and exhibit held in
conjunction with the 2000 Super
Bowl in Atlanta.

Baseball stars are also jumping on the
tobacco-free bandwagon. Javier Lopez,
catcher for the Atlanta Braves, is fea-
tured in a public service announcement
discouraging youth from using tobacco.
And Atlanta Braves pitcher John
Smoltz, former Braves first baseman
Andres Galarraga, and New York
Yankees shortstop Derek Jeter appear
in action shots on posters with catchy
slogans that discourage kids from using
spit tobacco. The posters, produced by
the CDC as part of the National Spit
Tobacco Education Program (NSTEP),
were unveiled to a captive audience of

young fans attending the 2000 Major
League Baseball All-Star Game in
Atlanta. Former Major Leaguer and
broadcaster Joe Garagiola is national
chairman for NSTEP, which links
many of baseball’s most popular stars
with the nation’s leading oral health
experts and agencies such as the CDC
and the Robert Wood Johnson
Foundation. NSTEP is an initiative of
Oral Health America, America’s Fund
for Dental Health. Major League
Baseball and the Major League
Baseball Players Association adopted
NSTEP spring training activities, which
included clubhouse presentations about
the dangers of using spit tobacco, oral
health screenings, and counseling serv-
ices to help minor and major league
players stop using spit tobacco.
NSTEP and the CDC are working with
the tobacco control and dental commu-
nities to teach youth, parents, teach-
ers, coaches, and athletes that spit
tobacco is not a safe alternative to
smoking, and it has no place in sports.

Joe Garagiola, retired Major League Baseball player,
National Baseball Hall of Fame broadcaster, and
national chairman for NSTEP. Photo courtesy of NSTEP.
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T h e  O l y m p i c s  a n d
To b a c c o
Laws forbidding the marketing of tobac-
co to US children have led the tobacco
industry to intensify its efforts to recruit
new, young smokers overseas—through
promotions during international sports
events and TV broadcasts in developing
countries. To counter these efforts, the
CDC and WHO met with the Interna-
tional Olympic Committee, FIFA, and
other influential sports organizations to
plan ways of ensuring that media cover-
age of major sports events is not used
as a vehicle for tobacco promotion.
FIFA has not accepted tobacco sponsor-

ship of its World Cup since
1986. Olympic Games

have been one of the
few major sports events
that have never allowed
any commercial adver-
tisement or used spon-
sorship of tobacco
companies since the first

Olympic Games in
1896. This policy
has been further

reinforced since
1988, when

the International Olympic Committee
and WHO, in cooperation with the
Organizing Committees of the Games,
forbade smoking in all sports venues.

A successful smoke-free policy was in
place during the 2000 Olympic
Games in Sydney, in cooperation with
government and local health groups.
All venues and participants were
smoke-free, and messages about
tobacco-free and healthy lifestyles
were promoted throughout the event.
High-profile athletes such as Stacy
Dragila, the world record holder in
women’s pole vaulting, were on hand
to speak out against tobacco use.
“Tobacco use and sports just don’t
mix,” she said. The Olympic policies
and anti-tobacco promotions worked
well. In a CDC/WHO evaluation of
the smoke-free policy at the 2000
Olympic Games in Sydney, 137 out of
148 athletes, journalists, and specta-
tors surveyed reported they had not
noticed any tobacco advertising or
promotions during the games.

The 2002 Olympic and Paralympic
Winter Games in Salt Lake City also
will be tobacco-free and will promote
similar healthy lifestyle messages tar-
geting young people. “I am looking
forward to being able to live and com-
pete in fresh air during the 2002
Games,” said Jen Davidson, a member
of the US women’s bobsled team who
is ranked top women’s brakeman in
the world and a two-time World Cup
overall champion. “It’s not just smok-
ing that can harm you, but breathing
in other people’s smoke can also hurt
an athlete’s performance.” The Salt
Lake Organizing Committee’s

Right: Surgeon General Dr. David Satcher gives
an “Rx for Improved Health” to Mitt Romney,

president and CEO of the Salt Lake Organizing
Committee for the Olympic and Paralympic

Winter Games of 2002.They were among the
many tobacco-free supporters who turned out

for the Gold Medal Mile Walk, held in April
2001 in Salt Lake City. Photo courtesy of the

Salt Lake Organizing Committee for the
Olympic Winter Games of 2002.

Below: Jen Davidson (left) and Jean Racine, US
women’s bobsled team. Photo by Todd Korol.
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A Healthier You 2002™ program is
motivating Utah residents not only to
stop using tobacco but also to get reg-
ular physical activity, eat less fat and
more fruits and vegetables, drink little
or no alcohol, wear seat belts and hel-
mets, and get all recommended
screenings and immunizations. To
nudge people along this healthier
path, doctors in Utah will be giving
their patients written prescriptions for
regular physical activity, good nutri-
tion, and other healthy behaviors. (See
2002 Olympic Salt Lake City tobacco-
free policy, page xv; Rx for Improved
Health, page xvi.)

Another supporter of initiatives for
tobacco-free environments is Olympic
Aid, a humanitarian organization that
provides relief to children in war-torn
countries and supports every child’s
right to play. Olympic Aid recognizes
that play, including sport, provides
many benefits to children and is essen-
tial to their healthy physical, social,
and emotional development. The
organization is driven by athletes such
as its current chairman, four-time

Olympic gold medalist Johann Koss.
He became involved with Olympic
Aid in 1993 when he visited
the African country of
Eritrea and was profound-
ly moved by the plight of
the children. Olympic
Aid programs empha-
size the importance
of healthy individu-
als and the pre-
vention of
disease.
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Left: Olympic gold medalist Johann
Koss's achievements on ice have been
eclipsed by his efforts on behalf of
Olympic Aid, a humanitarian
organization that provides relief to
children in war-torn countries and
supports every child’s right to play.
Olympic Aid emphasizes the importance
of healthy individuals and disease
prevention and stands behind efforts to
promote tobacco-free environments.
Photo courtesy of Olympic Aid.

Below: Stacy Dragila, gold medalist and
world record holder in women’s pole
vaulting, encourages kids not to use
tobacco. She spoke out against
secondhand smoke at a WHO press
conference during the Sydney Olympic
Games. Photo by Victah Sailer.
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Celebrity drivers such
as Steve Knight of
KnightHawk Racing
are helping kids steer
clear of spit tobacco.
The National Spit
Tobacco Education
Program (NSTEP), with
CDC support, sponsors
KnightHawk Racing's
efforts to educate kids
and adults about the
harms of using spit
tobacco. KnightHawk
Racing is the leading
team contesting the
American Le Mans
Championship Series
in the LMP 675 class.
Photo courtesy of
KnightHawk Racing.

E x t r e m e  S p o r t s
a n d  B e y o n d
The tobacco-free movement is gaining
support in other sporting arenas
beyond baseball, football, and soccer.
For instance, athletes have spoken out
against tobacco and drug use at the
ESPN Winter X Games, which in
2001 alone attracted more than
83,000 spectators to Mount
Snow, Vermont.
(See Vermont
program, page
27.) Pro skate-
boarder Tony Hawk,
who started the extreme sports move-
ment, has turned away big-money
offers from tobacco companies. He’d
rather use his celebrity status to teach
kids about the dangers of using tobac-
co. In other sports, NSTEP and the
CDC are promoting their anti-tobacco
messages to rodeo, motor sports, and
horse racing professionals and fans.

Snowboarder Rosey
Fletcher is a four-time US

national champion and
World Cup winner. Photo by

Donald Miralle/Allsport.



“Skateboarding has been a huge positive influence in my life,
and the same is true for my friends I grew up skating with. It
teaches self-discipline and builds self-confidence in kids like
few other spor ts can. Parents have just begun to realize the
positive effects of skateboarding on their children, and
skating facilities are now commonplace instead of scattered
rarities like they once were. Skateboarding is a great way to
help kids be healthy, strong, and confident enough to say ‘no’
to cigarettes.”

—Tony Hawk
Professional Skateboarder

Photo by Grant Brittain
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O u r  Pa r t n e r s  A r o u n d  t h e  Wo r l d
Here are some of the partners working with us to pitch sports as a healthy
alternative to tobacco:

• World Health Organization
• Fédération Internationale de Football Association (FIFA)
• International Olympic Committee (IOC)
• Olympic Aid
• UNESCO
• UNICEF
• Fédération Internationale de l’Automobile (Formula One)
• General Association of International Sports Federations
• US Olympic Committee (USOC)
• Salt Lake City Organizing Committee for the 2002 Olympic Games
• US Triathlon Association
• National Collegiate Athletic Association (NCAA)
• USA Track & Field
• National Cancer Institute
• Major League Baseball (MLB)
• National Football League (NFL)
• American Alliance for Health, Physical Education, Recreation and Dance
• National Association for Sport and Physical Education
• Office of National Drug Policy Control
• Governors’ Councils on Physical Fitness and Sports
• President’s Council on Physical Fitness and Sports
• US Youth Soccer Association
• US Soccer Federation
• Major League Soccer (MLS)
• Women’s United Soccer Association
• US Tennis Association (USTA)
• National Clearinghouse for Alcohol and Drug Information
• National Federatioin of State Highschool Associations (NFHS)
• National SAFE KIDS Campaign
• National Athletic Trainers’ Association (NATA)
• Professional Baseball Athletic Trainers’ Society
• Professional Football Athletic Trainers’ Society
• Professional Hockey Athletic Trainers’ Society
• National Basketball Trainers’ Association
• National Strength and Conditioning Association (NSCA)
• Joint Commission on Sports Medicine and Science
• American College of Sports Medicine (ACSM)
• National Basketball Association (NBA)
• American Legacy Foundation
• American Cancer Society
• Oral Health America’s National Spit Tobacco Education Program

Everyone deserves a chance to enjoy the world's
number one sport—regardless of race, religion,

culture, age, or gender—and this is the aim of FIFA's
Fair Play program. FIFA works with organizations

such as the CDC, UNICEF, and WHO to use the sport
of soccer to promote child health around the world.

Photo courtesy of FIFA.



The Salt Lake Organizing Committee, in conjunction with the World Health Organization, Centers for Disease Control and Prevention, and International Olympic Committee,
developed this tobacco-free policy for the 2002 Olympic and Paralympic Winter Games.
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This Rx for healthy behaviors is being distributed by Utah doctors as part of the Salt Lake City Organizing Committee’s A Healthier You 2002™ program.
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Olympic gold medalist and
world champion Alpine
skier Picabo Street. Photo
by Adam Pretty/Allsport.



“Growing up I never really understood why anyone would
smoke. As I have gotten older, I have seen the effects of

smoking take their toll on my family. Over the
last decade, I saw my grandfather pass away

from emphysema after a lifetime of smoking. It
was such a slow and miserable way to die. He

was a great person and was still  so sharp
mentally all the way up until his death in

September of 2000. I miss him greatly
and know he would still  be alive today if
it weren't for tobacco. This is why I am a

big advocate of the smoke-free cause.
Ever y chance I have, I tell kids about

the benefits of athletics and relate the
stor y of my grandfather. Athletes,

coaches, teachers, and anyone
who cares about kids—we have

a strong influence over these
youth and can help spare them the pain

of a life cut shor t by tobacco. Let's do
what we can to suppor t tobacco-free

youth.”

—Tracy Ducar
Goalkeeper

Boston Breakers
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Jason Sehorn, star
cornerback for the

New York Giants,
spoke out against

tobacco and signed
autographs for

young fans at the
2000 NFL Experience

in Atlanta. Photo by
Jerry Pinkus.

P u s h
To b a c c o - F r e e
Po l i c i e s
Tobacco-free policies will send a loud
and clear message that tobacco use is
not the norm in your community and
will provide kids with a healthy,
smoke-free environment in which to
play. These policies also educate
coaches, referees, and parents about
the importance of being tobacco-free
role models for kids. When such poli-
cies are passed, they often get good
media coverage, which gives you the
opportunity to reach a broader audi-
ence with your tobacco-free messages.
Here are some questions to consider:
• Will all forms of tobacco use be

banned or just smoking?
• Which playing fields and parks will

be affected by the policy?
• Will tobacco use be banned only

during sporting events or all of the
time?

• Will the ban be just for the playing
area, or will it cover the entire park
and parking lot?

• Will you prohibit tobacco advertis-
ing, including any ads displayed on
T-shirts, caps, signs, or through
sponsorship of the event?

• What will the penalty be for kids and
adults who violate the policy?

• How can you prepare for the media’s
questions about the new policy?

F i n d  A t h l e t e s
W h o ’ l l  B e
W i n n i n g  R o l e
M o d e l s
Teaming up with sports heroes is one
of the smartest, most cost-effective
ways to convey healthy messages to
preteens and adolescents. The first step
is to identify high-profile, tobacco-free
athletes who will be good role models
for youth and can help to ensure that
your tobacco-free message will resonate
throughout the community and state.
Whether you are recruiting a world-
class professional or a locally famous
high school or college athlete, here are
some steps you should take to ensure
that your player is indeed a good role
model for youth:
• Make sure the athletes do not use

any tobacco products and are
not involved in other unhealthy
lifestyle practices, such as the use
of steroids or other body build-
ing supplements, which
could hurt their credibility
and your campaign.

• Make sure the athletes
are not associated
with any businesses
that are affiliated with
a tobacco company
(for example, Kraft
and Nabisco are
owned by Philip
Morris, Inc.)

xixThe Tobacco-Free Sports Playbook
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• Keep up with current sports news
and the reputations of athletes you
would like to use as spokespersons
for your awareness campaign or
event. Watch ESPN, and look at vari-
ous sports sites on the Internet.

• Before approaching a professional
athlete or sports organization with
ideas or a proposal for a campaign,
ask if anyone in your state health
department, organization, or school
has ever worked with the athlete or
team in the past. Find out what their
experiences were with the athlete.
Positive? Negative? Get the details.

Make Your Pitch
to Athletes and
Their Reps

• Contact the athletes’ agents or their
team’s public/community relations
department to set up a meeting to
talk about ways that you can work
together. If you have an event in the
works, let the agents know as soon
as possible so they have plenty of
lead time to consider your request.
Don’t give them a chance to say
that their schedule is already
booked.

• When you meet with the athlete or
agent, provide background about
your state health department, organ-
ization, or school and your tobacco-
control efforts. Bring samples of
newsletters, news clips, photo
albums of previous high-profile com-
munity events. Discuss in detail what
you expect from the relationship.

• Find out whether the athletes truly
believe in the message and are not

just using your campaign to get
good public relations for themselves
in the community.

• Make it clear what you want the ath-
letes to do. For example, do you
want them to visit a local school and
talk with a group of kids for 20 min-
utes about the importance of leading
a healthy, tobacco-free lifestyle? Ask
if the athletes would mind signing
autographs for kids who take part in
the event.

• Outline the messages that you would
like to stress, and put them in writ-
ing. When they are addressing their
fans, the athletes will appreciate
having talking points regarding the
importance of healthy lifestyles free
of tobacco and drugs as well as the
harmful effects of tobacco use and
its negative effects on athletic per-
formance, strength, and endurance.

• Let the athletes know that as
respected and highly visible figures
in the community, their presence in
your campaign will draw attention to
these important public health mes-
sages as well as the community edu-
cation activities and events that you
are planning.

• During your conversations or in
your correspondence, emphasize
the importance of their communi-
cating tobacco-free and other public
health messages that could save
lives.

• Discuss sponsorship of various activ-
ities and approval of outside spon-
sorship. Make sure that sponsors do
not conflict with products that the
athletes are already endorsing. Ask
the athletes’ agents and team com-
munity relations departments if they
have ideas regarding sponsorship
opportunities.
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Keep People In
the Loop

• If you are developing a poster or
other communication product, make
sure that it is approved by the ath-
lete, agent, team, school, and in
some cases, the national sports
league (e.g., Major League Baseball,
National Football League) and possi-
bly an international federation, such
as the Fédération Internationale de
Football Association (FIFA) if you
are working on an international
football/soccer campaign.

• Always express your appreciation by
writing follow-up thank you notes.
Be sure to include newspaper clip-
pings and photos for the athlete,
agent, and team contacts’ files.
These kind gestures are always
appreciated. They’ll want to work
with you again.

O r g a n i z e  Te a m
a n d  S t a d i u m
E v e n t s
The popularity of sporting events in
the United States makes them an
effective means of grabbing kids’
attention and conveying important
health messages. These events also
present some terrific opportunities for
establishing partnerships with support-
ing organizations that might be willing
to help you. Before approaching a
professional team with a proposal for
an event, you must know what type of
event you’d like to use to promote
your messages to youth. Consider
these ideas:

• Promote your tobacco-free message
to youth during opening ceremonies
or half-time events. For instance,
identify local “Tobacco-Free Stars”—
kids who have been actively involved
in local tobacco-control efforts
through their schools or teams—and
honor them at the game.

• Use the ceremonial first pitch at
baseball games or a coin toss at
other events to promote your mes-
sages. For example, link a school
contest to the ballpark game so that
contest winners get to throw out the
first pitch and share their health
messages with the crowd.

• Display your tobacco-free messages
on the stadium’s jumbo video
screens or on posters at the stadium.

• Pass out educational flyers to youth
and their parents, and hang banners
displaying your messages in the sta-
dium. (Check out the free materials
available from the CDC Media
Campaign Resource Center and
Publications Catalog at
www.cdc.gov/tobacco.)

• Have team members sign autographs
for kids, all the while conveying posi-
tive messages about sports and the
benefits of being tobacco-free.

• Set up a booth near the concession
stand where the team’s physicians
and certified athletic trainers can
meet with kids and their parents to
talk about the addictive effects of
tobacco, including bidis, cigars, and
spit/chew tobacco. They can also
educate youth about the many health
benefits of being involved in a sport.

• Find out if your local sports team’s
radio station allows interviews before
the game or during the game’s com-
mentary. If so, ask to be on the pro-
gram to talk about your event and
about tobacco-free sports.



Before Contacting
a Team

• Get to know public relations direc-
tors, community events coordina-
tors, and certified athletic trainers
from your local professional teams.

• Find out if any of your colleagues
have ever worked with the team in
the past. Ask them about their expe-
riences with the team and with indi-
viduals working for the sports
organization. If the experiences
were negative, find out why.

• Get names of helpful contacts within
the sports organization.

• As you must do when working with
individual sports spokespersons, you
must make sure that athletes on the
team do not use any tobacco prod-
ucts and are not involved in other
unhealthy lifestyle practices, such as
steroid use, or any illegal activities.
Also make sure that the team and its
members are not associated with
any businesses that are affiliated
with a tobacco company.

When You Make
Contact
• Contact the team’s public/commu-

nity relations department office as
soon as possible to set up a meeting
so that you have plenty of lead time
to organize your event.

• If your state health department or
organization has a high-profile hon-
orary chair, be sure to mention that
this person will be invited to attend
the event.

• Provide sufficient background about
your state health department or
organization and your tobacco con-

trol efforts. Bring samples of
newsletters, news clips, and albums
with photos of previous high-profile
community events. Discuss in detail
what you expect from the event.

• Make it clear that you would like to
involve their team’s health care pro-
fessionals such as the physician, cer-
tified athletic trainer, and dentist, as
well as an athlete to serve as
spokespersons for your activities
and high-visibility events.

• Clearly identify the roles and
responsibilities you have in mind.
Because they are well-respected
health care professionals, the team’s
physicians and athletic trainers can
take charge of educating youth
about the negative, addictive health
effects of all types of tobacco
(including bidis, cigars, and
spit/chew) and about the benefits of
a healthy, physically active lifestyle.
In addition to discussing the harmful
effects of tobacco use, they could
stress tobacco’s negative effects on
athletic performance, strength, and
endurance. The athlete’s role is to
draw attention to the event and to
highlight the importance of the
tobacco-free messages.

• Sell your activity and emphasize
why getting involved in this educa-
tion campaign will benefit the team.
Mention all the media coverage you
expect to capture and how the team
will benefit from such high-visibility
support of a good cause to help
children.

• Discuss the activities and materials
that you intend to provide. If you
are planning giveaways touting your
anti-tobacco message, avoid items
like plastic disks or baseballs, which
can be tossed onto the field and dis-
rupt the game.

xxii The Tobacco-Free Sports Playbook
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Scout for Sponsors
and Media Support

• Find out if any professional teams in
your area have a media partner who
could provide advance promotional
support, especially on radio stations.

• Discuss the sponsors of your event
and seek approval of outside spon-
sorship. Make sure the events’ spon-
sors do not conflict with any of the
team’s sponsors. Ask the communi-
ty relations department for ideas
about sponsorship opportunities.

• See if any local businesses, such as
sporting goods stores, want to spon-
sor your tobacco control events. Ask
the team’s community relations
department for ideas, too.

• Check with local departments to see
what other sporting events—such as
road races—are scheduled during
the time that you are planning your
awareness events. Find out if you
can create a partnership to get your
messages out through those events.

• Learn the names of sports editors
and writers who cover the team and
sporting event you are considering
to partner with so they can help
promote your activity and message.

• Go to the meeting with a plan for
the physical setup of your informa-
tion booths or activity area. Ask if
the team would be interested in hav-
ing an information van on site
where you could distribute education
materials as part of the event.

• Ask if the team mascot can be desig-
nated smoke-free and participate in
activities with the team’s physicians,
certified athletic trainers, and ath-
letes. Find out if the mascot would
also appear for media events and

community activities promoting
tobacco-free messages.

• Request free tickets to the stadium
event for your state health department
or organization volunteers and key
community members, or distribute the
tickets in a drawing at other health
department or organization events.

If You Don’t Have a
Professional Team
• Find physicians and certified athletic

trainers to take part in your state
health department or organization
activities by going through athletic
departments of high school or col-
lege athletic programs.

• Check with your local youth soccer
league or YMCA sports program for
allied health care professionals who
might be willing to help emphasize
the negative health effects of tobac-
co use. This individual could also
talk with kids about how their athlet-
ic performance will be negatively
affected.

• Find a hospital with a sports medicine
clinic or a physical rehabilitation divi-
sion, and ask if they know any physi-
cians or certified athletic trainers who
might be interested in taking part in
your activity or event.



E v a l u a t e  To  S t a y
O n  Tr a c k
Before you start your tobacco-free
sports program, be sure to set up a
plan to see how your program is oper-
ating and what effects it is producing.
With this information, you can
strengthen your program and increase
its effectiveness and impact over time.
What you discover through evaluations
can help you influence the people who
allocate funds and set policies. These
findings also show elected officials,
policymakers, and others who are
interested in your program’s success
that you are accountable.

To help you conduct good evaluations,
the CDC offers technical assistance
to state health departments and pro-
vides a wealth of information that
you can access on the Internet (see
www.cdc.gov/eval). Summarized next

are the six steps recommended in
the CDC’s Framework for

Program Evaluation
in Public Health:

• Step 1. Engage stakeholders.
Stakeholders are the various organi-
zations and people who care about
your evaluation findings and who
have a stake in how those findings
will be used. This can include people
involved in program operations
(managers, staff, partners, funding
agencies, and coalition members);
those served or affected by the pro-
gram (parents, teachers, coaches,
athletes, advocacy groups, elected
officials); and primary users of the
findings who will make decisions
about the program (funding agen-
cies, coalition members, and taxpay-
ers). Make these people your
partners every step of the way—
early on as you are developing the
evaluation and throughout the
process. Find out what matters to
them and what their needs are.
Diverse perspectives can then be
taken into account when the evalua-
tion is developed and when the find-
ings are analyzed, interpreted, and
used. Some programs involve these
various organizations and people by
forming an evaluation team, which is
made up of program staff, external
people, and possibly consultants
who are experts in evaluation. One
person usually serves as the lead
evaluator. (See Finding a Good
Evaluator, page xxviii.)
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Inputs:
Health department
and partners

Activities:
Policies

Output:
Creation of no
smoking bans at
youth recreation and
sporting event

Short-term
outcome:
Adherence to and
enforcement of bans

Intermediate
outcome:
More youth
recreation and
sporting events
with no
tobacco use

Long-term
outcome:
Less exposure to
secondhand smoke

Goal:
Reduced tobacco-
related illness and
death

Logic Model for Eliminating Exposure to Secondhand
Smoke at Youth Recreation and Sporting Events

• Step 2. Describe the program.
Begin by describing the need for
your program: What is the problem
you are targeting? How is it affecting
your community? How big is this
problem overall and in various popu-
lation segments? Who is your target
group? What changes or trends are
occurring? Next, indicate the results
you expect the program to produce.
Be sure to include immediate, inter-
mediate, and long-term benefits as
well as your program objectives. (See
SMART Objectives, page xxvi.) Also
make sure that your local objectives
are linked to state and national
tobacco-control objectives (the
Healthy People 2010 tobacco-
control objectives are available at
www.health.gov/healthypeople).
Describe your program’s various
activities, indicate how they relate to
each other, and link them to your
program goals. Indicate the
resources needed to conduct the
program (money, staff, time, materi-
als, and equipment). Indicate your
program’s stage of development. Is it

in the planning stages, is it being
implemented, or is it a mature pro-
gram that’s producing effects?
Describe the environment in which
your program operates. Identify any
influences—such as social, economi-
cal, political, or geographical—that
might affect your program. The
CDC also recommends that you
draft a flow chart (see logic model
example below) that shows how your
program activities logically lead to
the desired outcomes.

• Step 3. Focus the evaluation
design. Decide the purpose of your
evaluation: What questions will you
ask? How will you get the answers?
What will you do with the informa-
tion? How will you share the find-
ings? Decide what type of evaluation
you use. Process evaluations (con-
ducted throughout a program’s dura-
tion) assess how the program is
operating—What activities are taking
place? Who is conducting the activi-
ties? Who is reached? Are resources
being allocated as planned? What
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are the program’s strengths, weak-
nesses, and areas for improvement?
Outcome evaluations (conducted
once a program is mature enough to
produce outcomes) assess what
effects the program has produced
and whether the program has
achieved the desired outcomes:
—Short-term outcomes describe the

immediate effects of your program.
They might include children’s
increased awareness of the dangers
of using tobacco or changes in their
attitudes about tobacco use.

—Intermediate outcomes describe
changes that occur after your pro-
gram has had a chance to affect
behaviors, norms, or policies. They
might include changes in children’s
behaviors, social norms, or the sur-
rounding environment.

—Long-term outcomes take years to
achieve. They might include reduc-
tions in tobacco-related illnesses and
deaths.

Different evaluation designs call for dif-
ferent methods—for instance, focus
groups, surveys, interviews, or observa-
tions of participants. When you are
considering which design is best suited
for your needs, consider how you can
compare your data with state or nation-
al data. One option would be to com-
pare multiple sources—for instance,
findings from the Youth Tobacco
Surveys (YTS) and Youth Risk Behavior

Surveys (YRBS). Such comparisons
allow you to set benchmarks for
progress.

• Step 4. Gather credible evi-
dence. Choose what outcomes you
will measure and which indicators you
will use to measure these outcomes
(participation rates, attitudes, behav-
iors, community norms, policies,
health status). Decide what data
sources you will use. Consider
whether you will develop your own
surveillance system to collect the data
you need or whether you can use or
modify existing data systems, such as
the YTS or YRBS. Factors that will
affect the credibility of your evidence
include the quality and quantity of
data you collect, the collection
method you use, and when and how
often the data are collected. Also con-
sider these issues: How will the infor-
mation be collected (through personal
interviews, over the phone, by mail)?
How will the data be computerized?
Who will collect the data? Will these
people be trained?

The following questions are especial-
ly important: How will you ensure
the privacy and confidentiality of
participants? Will you need to get
approval from an institutional review
board (IRB) before collecting the
data? What informed consent proce-
dures will you use?

S M A R T  O b j e c t i v e s

A well-written and clearly defined objective is SMART:

Specific: It identifies a specific event or action that will take place.
Measurable: It quantifies the amount of change to be achieved.
Achievable and Ambitious: It is realistic given available resources and plans for

implementation, yet challenging enough to accelerate
program efforts.

Relevant: It is logical and relates to the program’s goal.
Time-bound: It specifies a time by which the objective will be

achieved.
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• Step 5. Justify conclusions. The
next step is to analyze and interpret
the information. If you are using data
from another system such as the YTS
or YRBS, the data have already been
analyzed and checked. If not, your
data must be entered, reviewed for
errors, tabulated to provide a number
or percentage for each indicator, and
analyzed by variables of interest (by
sex or age, for example). Next, use
statistical tests to show differences
between comparison and intervention
groups, between geographic areas, or
within a target population before and
after an intervention. Once the data
have been analyzed, they need to be
placed in an easy-to-read format such
as a map, graph, or table. The last
step is to interpret the findings. When
interpreting the findings, consider the
purpose of your program, what the
audience wants and needs to know,
and whether there are any problems
with the data.

• Step 6. Ensure that evaluation
findings are used, and share
lessons learned. Write a report
that describes your findings and
includes recommendations for
action. Keep the report as short as
possible, and write it in a way that’s
easy to understand. Don’t use tech-
nical jargon. Do use examples,
graphics, and stories. Be sure to
have your report reviewed and
checked for accuracy before releas-
ing it to the public. Share the lessons
you have learned with key people at
health agencies, sports organiza-

tions, businesses, and schools. Don’t
forget to inform parents, coaches,
community officials, state legislators,
health care providers, youth advoca-
cy groups, and the media. You can
do this by sending out copies of your
report, or you can make presenta-
tions. When you share your results,
think about the audience and what
they think is important. You might
need several versions of your report
for different audiences. You also may
want to use the Internet to further
your reach.

S t a n d a r d s  f o r
E v a l u a t i o n

Whether your evaluation is simple
or formal, the CDC recommends
that you meet these four standards:
• Your evaluation should be useful

and answer questions that are
directly relevant to the people
who’ll be using the findings.

• Your evaluation should make
sense, take into account the inter-
ests of various groups, and be
cost-effective.

• Your evaluation should be ethical,
and it should be conducted in a
way that respects the rights and
interests of the people involved.

• Your evaluation should be con-
ducted in a way that ensures the
findings are considered correct.



Finding a Good
Evaluator

You can find people within your
organization (as long as they’re in
another department) or hire outside
experts to evaluate your tobacco-free
sports program. Good evaluators will
meet the following criteria:
• They did not help develop or run

your program.
• They are impartial and have nothing

to gain by skewing the results one
way or the other.

• They won’t give in to any pressure
by senior staff or program staff to
produce certain findings.

• They won’t gloss over or fail to
report certain findings.

• They have experience in the type of
evaluation you are conducting.

• They have experience with
programs similar to yours.

• They communicate well with you
and other staff members.

• They consider the realities of your
program—for example, a small
budget—when designing the
evaluation.

• They deliver reports and protocols
on time.

• They relate to the program.
• They explain the benefits and risks

of evaluation.
• They explain materials clearly and

patiently.
• They respect all levels of personnel.
• They see beyond the evaluation to

other program activities.
• They educate program staff about

how the evaluation is done, thus
allowing future evaluations to be
done in-house.

Resources

• Centers for Disease Control and
Prevention. Framework for Program
Evaluation in Public Health.
Morbidity and Mortality Weekly
Report 1999;48(No. RR-11).

• Center for the Advancement of
Community Based Public Health. An
Evaluation Framework for
Community Health Programs.
Durham, North Carolina: Center for
the Advancement of Community
Based Public Health, 2000. Available
at www.cdc.gov/eval/evalcbph.pdf.
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Policies

Po l i c i e s  T h a t  K i c k  B u t t



“I have seen firsthand the difference that spor ts and
tobacco-free health have made in the lives of children and
adults who par ticipate in the Special Olympics. Our
organization provides year-round spor ts training and athletic
competition in a variety of Olympic-type spor ts for children
and adults with mental retardation, giving them
oppor tunities to develop physical fitness, demonstrate
courage, and experience joy. Through these games, they also
share their gifts, skills, and friendships with their families,
other Special Olympics athletes, and the community. We have
a strict ‘no tobacco and no alcoholic beverages’ policy. The
Special Olympics name, symbol, and logo cannot be publicly
or visibly connected with the name or trademark of a
tobacco product or alcoholic beverage or with any of these
products’ manufacturers or distributors. We allow no tobacco
or alcoholic beverages at any of our athlete training or
competitions. This is beyond statistics. It is about enhancing
fitness and wellness in our youth.”

—Annette K. Lynch
Vice President, Sports Development and Education
Special Olympics Maryland



Here are some examples of tobacco-
free sports policies:

The Spirit of Health, Tobacco-
Free Youth Soccer Project

Health Education Council
Sacramento, California
(916) 556-3344

Staff with the Spirit of Health,
Tobacco-Free Youth Soccer Project
collaborate with soccer and Little
League Baseball groups at the grass-
roots and association levels to pro-
mote the adoption of tobacco-free
policies throughout California.
• They give information about tobac-

co-free policies to parents, coaches,
and referees at soccer coaching clin-
ics, annual equipment shows, and
soccer games and tournaments.

• They offer technical assistance to
soccer associations and other organ-
izations interested in adopting
tobacco-free policies.

• They give “No Smoking” signs to
schools, parks, and recreation
departments for display at local
playing fields.

• They publish articles about prevent-
ing tobacco use and place related
ads in newspapers, newsletters, and
local tournament programs.

• They reinforce tobacco-free policies
by hosting promotional activities at
Knights, Galaxy, and Clash home
games and by giving teams and
leagues the council’s T-shirts, water
bottles, pennants, sports bags, and
beverage coolers bearing the
tobacco-free soccer message.

One of the many collaborators in this
project is the California Youth Soccer
Association, which has a policy on
tobacco use that goes beyond discour-
aging kids from using tobacco. It also
aims to educate all people attending
their games about the dangers of tobac-
co and to eliminate the mixed mes-
sages that children receive through
tobacco advertising and its associ-
ation with sporting events. (See
California Youth Soccer
Association policy,
page 8.)
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P O L I C I E S  T H AT  K I C K  B U T T

World-class tandem cyclists Pam
Fernandes and Al Whaley earned the

first gold medal ever won by a US
tandem team in Paralympic history at

the 2000 Paralympic Games, where
tobacco-free policies were successful.

While in Sydney, they also set a new
world record and earned a silver medal.

Ms. Fernandes, who is blind, began
cycling as a way to get in shape after

undergoing more than 30 surgeries
related to her diabetes. She now uses

her celebrity status to raise awareness
about diabetes. Mr. Whaley mentors

young riders and has spoken out against
drug use for the Boys & Girls Clubs of

America. Both cyclists encourage youth
to lead healthy, active, tobacco-free

lives. Photo by Mike Gladu.
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Ban on Tobacco Use at
Recreation Council Activities

Carroll County Department of
Enterprise and Recreation
Services

Carroll County, Maryland
(888) 302-8978

This policy evolved from a mother’s
concern over her daughter’s severe
asthma attacks, which were triggered
by secondhand smoke at the girl’s soc-
cer games. The policy, the first of its
kind in the state of Maryland, attracted
a flurry of national media attention—
most of it good for the tobacco-free
movement. The 12-year-old soccer star
played on four county soccer teams.
Her mother convinced all 18 of the
county’s recreation councils to support
a ban on any form of tobacco use at all
games they sponsor. The policy, which
won unanimous support from county
commissioners, prohibits the use of
tobacco products—including cigarettes,
cigars, pipes, chewing tobacco, and
snuff—within 50 yards of a public or
private playing field in Carroll County
when children are playing organized
sports. About 24,000 Carroll County
children are involved in recreation
council sports. Carroll County recre-
ation officials are now sharing their
policy with other interested leagues.
(See Carroll County policy, page 7.)

Smoke-Free Kids and
Soccer Program

Partnership for a Tobacco-Free
Maine and United Soccer
Federation of Maine

Augusta, Maine
(207) 990-0662

The United Soccer Federation of
Maine aims to eliminate the mixed
messages that youth sometimes
receive from coaches, players, and
others who are role models. Soccer
Maine asks its member clubs to for-
mally adopt and support a tobacco-
free policy that goes far beyond
banning smoking at games:
• The participating soccer clubs ban

tobacco use by all persons during
games, practices, and other club- or
team-sponsored activities.

• They ban the sale of tobacco look-
alike candy at league games and
tournaments.

• A dress code prohibits coaches,
players, and others from wearing
shirts, hats, and other gear bearing
tobacco logos at games, practices,
and other club- or team-sponsored
activities.

• Soccer clubs support the efforts of
staff, volunteers, and players who
are trying to quit or reduce their use
of tobacco around the team. This
support includes referrals to cessa-
tion services.

• The clubs sign a resolution to sup-
port the Smoke-Free Kids and
Soccer lifestyle by placing the pro-
gram’s logo on team uniforms;
encouraging coaches to promote an
active, healthy, tobacco-free lifestyle
among players; and encouraging
coaches to follow through with one
or more of the youth activities from
The Tobacco-Free Athletes
Coaches’ Handbook.



Tobacco-Free Youth Recreation
Association for Nonsmokers—
Minnesota

St. Paul, Minnesota
(651) 646-3005

Minnesota’s Tobacco-Free Youth
Recreation (TFYR) program promotes
its “no use or possession” tobacco pol-
icy to community-based, organized
recreation programs serving youth
between the ages of 12 and 17. TFYR
aims to change social norms behind
tobacco use and send the message
that adults care about youth’s health
and want them to remain tobacco-
free. The program is based on the
belief that most youth participate in
organized out-of-school recreation
activities where they spend time with
their favorite adults and teens—who
also happen to be their role models.
During these activities, many young
people develop attitudes and make
important decisions about lifestyle. If
tobacco use is subtly promoted by pro-
gram leaders using it on the sidelines
or carrying it in their back pocket,
anti-tobacco messages are drowned
out by the “do as I say, not as I do”
conflict.

To counter these subtle messages,
TFYR encourages recreation program
leaders, parents, and other teens to
promote positive health messages to
youth. The program also pushes for
the creation of Tobacco-Free Zones—
recreation areas or facilities where the
tobacco-free policy is in effect and
strongly supported by youth as well as
parents, coaches, trainers, staff of
organized recreation programs, and all
others present at youth recreation
events. The TFYR model policy is
located at www.ansrmn.org.
(See TFYR flyer, page 10.)

Smoking Ordinance
City Commission
Weston, Florida
(954) 385-2000

The City of Weston recently adopted
an ordinance that bans smoking within
city government buildings, outside
these building, within 50 feet of the
entrances, and within any park owned,
controlled, or operated by the city.
The park ban prohibits smoking on or
within 100 feet of any playing field,
court, rink, playground, bleacher area,
dugout, team seating area, concession
area, or restroom.
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Chinese soccer star and
Olympic medalist Sun Wen

won the Golden Ball (top
player) and Golden Boot

(top scorer) for her
performance in the 1999

Women’s World Cup, which
was a tobacco-free event.

She also helped lead the
Chinese National Team to
multiple Asian Cup titles

and was voted Co-Player of
the Century by the

Fédération Internationale
de Football Association.

Photo courtesy of Women’s
Soccer World.



Tobacco-Free Policies
New Hampshire Department
of Health

Concord, New Hampshire
(603) 271-6892

Health department staff work with
many partners—including the New
Hampshire Soccer Association, New
Hampshire Alpine Racing Association,
and New Hampshire Nordic
Association—to educate kids, parents,
and coaches about the importance of
being tobacco-free. As a result, the
soccer club in Manchester, New
Hampshire, a soccer league on the
Seacoast, most indoor soccer facilities
in the state, and the New Hampshire
Alpine Racing Association are all
tobacco-free.

Youth Sports Initiative
Tobacco Control Program, Rhode
Island Department of Health

Providence, Rhode Island
(401) 222-3293

The Youth Sports Initiative is an inter-
vention that tackles tobacco use from
various perspectives, including advoca-
cy for tobacco-free policies. Health
department staff have teamed up with
the American Lung Association of
Rhode Island and the Rhode Island
Recreation and Parks Association to
develop an action kit that includes
model policy statements and town
ordinances, along with basic informa-
tion about the program, tips on organ-
izing your community to be tobacco-
free, media advocacy tips, and a list of
national sports resources. (Also see
Materials That Score, page 43; City of
Newport policy, page 9.)

No Smoking Policies for
Outdoor Events

Dental Health Foundation
Twain Harte, California
(209) 586-0183

The Dental Health Foundation has
worked with community partners
throughout the state to establish no
smoking policies for outdoor events
that attract kids. As a result, smoking
is now restricted at Raley Field in
Sacramento, all California High
School Rodeo Association events, the
California State Fair (Cal Expo), 12
county fairs, as well as Disneyland
Resort. The policies vary—several of
them ban any form of tobacco use,
some allow smoking in designated
areas, and a few prohibit tobacco-
related sponsorships.
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The first of its kind in Maryland, Carroll County’s tobacco-free policy attracted a flurry of mostly positive national media attention.
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The California Youth Soccer Association uses this tobacco-free policy to educate players and spectators about the dangers of tobacco.



The City of Newport’s ordinance is featured in a community action kit developed by the Rhode Island Department of Health, American Lung Association of Rhode Island,
and Rhode Island Recreation and Parks Association.

9The Tobacco-Free Sports Playbook



Minnesota’s Tobacco-Free Youth Recreation offers this fact sheet to recreation programs across the state on how to develop "no use or possession" tobacco policies.
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Celebrities

C e l e b r i t y  A t h l e t e s  A s  R o l e  M o d e l s



“As a father of two and an athletic trainer for some of the
world’s most talented athletes, I know how impor tant it is
for young people to take care of their health and not
smoke. Anyone who can read knows that tobacco can ruin
your health and your life. But a lot of kids smoke because
they think they look cool. I tell them that guys like Kobe
Br yant and the other LA Lakers—they’re really cool, and
they don’t smoke. People think Los Angeles is a really cool
place. Well guess what? LA is cool because we have a
smoke-free environment. I grew up in a time when it was
cool to smoke, and I used to smoke, but that was many
years ago. I was young and bored and didn’t have anything
better to do. I’m so glad my two girls do have something
better to do that’s good for their health. One of my
daughters does ballet, and the other does gymnastics.
They’ll tell you that ballet and gymnastics just don’t go
with smoking. Spor ts and tobacco are the complete
antithesis of each other—that’s an impor tant lesson we
need to pass along to our young people.”

—Gary J. Vitti, MS, ATC
Head Certified Athletic Trainer
Los Angeles Lakers

Gary Vitti, head certified athletic trainer for the LA Lakers, with
forward Horace Grant. Photo by Andrew D. Bernstein / NBAE.
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Here are some examples of programs
featuring celebrity athletes:

American Cancer Society
Eastern Division
(New York and New Jersey)

(518) 438-7841, ext. 316 

International superstar and martial arts
expert Jackie Chan has joined forces
with the American Cancer Society and
the Taiwan John Tung Foundation to
deliver some butt-kicking messages
about tobacco. The advertising cam-
paign was launched on July 25, 2001,
when Jackie Chan participated in the
“Strike Back Against Tobacco Festival”
in New York City. The American
Cancer Society used the high-profile
event to send the message that Big
Tobacco is targeting and addicting
young people. The festival featured
educational videos, tobacco-free youth
advocacy groups, and interactive street
theater. The Strike Back Against
Tobacco campaign is initially focusing
on the New York City market by using
outdoor paid advertisements. How-
ever, efforts are under way to collabo-
rate with other organizations such as
the Centers for Disease Control and
Prevention to help spread the message
as widely as possible. The American
Cancer Society also is working to inte-
grate these pro-health campaign mes-
sages into its youth programs. Genera-
tion Fit, for example, is a program
that seeks to increase youth involve-
ment in nutrition and physical activi-
ties. The New York State College
Alliance Against Tobacco is building a
network of campus advocacy groups
to fight the tobacco industry’s influ-
ence on youth and to push for tobacco
control policies such as smoke-free
dorms and sporting events.

C E L E B R I T Y  AT H L E T E S
A S  R O L E  M O D E L S



Tobacco-Free Basketball,
Hockey, and Soccer Clinics

American Cancer Society
Wichita, Kansas
(316) 265-3400, ext. 116, or
(800) 478-4788

Boys and girls 6–12 years old jump at
the chance to learn from their local
idols—players with the Wichita State
University’s Shockers basketball team
and the Wichita Thunder hockey
team. These free clinics require that at
least one parent per child attend and
encourage coaches to be on hand as
well. Thus, the tobacco-free messages
reach not only the children, but also
the adults they look up to the most.
Team members and sports medicine
athletic trainers teach kids about
sportsmanship, teamwork, nutrition,
injury prevention, basketball and hock-
ey techniques, and “how to be a
champion by taking care of your
body”—with a strong emphasis on
avoiding tobacco. In addition, kids
6–14 years old can participate in the
“Dribble, Pass & Shoot” soccer clinics
and games. The winners get to com-
pete for the Major League Soccer
national title.

Tom Malchow Ads
American Lung Association
of Minnesota

Minneapolis, Minnesota
(651) 268-7582

In print ads that are part of the
“Secondhand smoke...does NOT build
champions” campaign, Olympic gold
medalist and Minnesota native Tom
Malchow notes that secondhand
smoke makes his asthma worse. He
asks people not to smoke around their
kids, our future champions.

Sports Posters
Minnesota Smoke-Free Kids
and Soccer

Minnesota Department of Health
St. Paul, Minnesota
(651) 281-9801

With help from its partners, the
Minnesota Department of Health has
signed on some of the state’s highest
profile athletes to be role models in
the tobacco-free sports movement.
The Minnesota Thunder men’s soccer
goalkeeper, John Swallen, is featured
on a new tobacco-free poster targeting
youth. Also supporting the smoke-free
movement are WNBA star Kristen
Folkl of the Lynx, NBA star Bobby
Jackson of the Timberwolves, and
Kirby Puckett of the Minnesota Twins.
The Minnesota Twins paid half of the
cost to have 100,000 of the Kirby
Puckett posters printed, and team
members gave them away during a
special poster night at a Twins game.
Minnesota Smoke-Free Kids and
Soccer is developing special materials
for Hmong- and Spanish-speaking
youth players and coaches and works
with other groups to promote tobacco-
free messages and policies.
Collaborators include the Minnesota
Youth Soccer Association, Blue
Cross/Blue Shield of Minnesota, and
Tobacco-Free Youth Recreation. (See
Policies that Kick Butt, page 3.)

14 The Tobacco-Free Sports Playbook

Kids at the Tobacco-Free Basketball Clinic, led by the
Wichita State University’s Shockers.
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Celebrity Hockey, Baseball,
Softball, and Soccer Stars

Nebraska Buffalo County
Tobacco-Free Coalition and
Buffalo County Community
Health Partners

Division of Health Promotion
and Education

Nebraska Health and Human
Services System

Lincoln, Nebraska
(402) 471-2101

Tri-City Storm players have joined the
tobacco-free bandwagon in a big way.
The players appear in a poster that
proclaims “Hockey, Yes! Tobacco,
No!” They distribute the posters at
schools and special events. The
Nebraska Buffalo County Tobacco-
Free Coalition also has sponsored a
Storm game and produced public serv-
ice announcements, radio ads, and bill-
boards. In addition, the coalition
bought the rights to place its name and
the “You Smoke, I Choke” slogan on
50,000 popcorn bags sold at the
Storm games.

In rural areas of Nebraska, high school
athletes and coaches are the stars of
tobacco-free activities. They wear T-
shirts with an anti-tobacco message
and make on-the-field presentations to
Little League Baseball teams, girls’
softball teams, and boys’ and girls’ soc-
cer teams about the dangers of using
tobacco. Their presentations have
attracted positive media coverage by
TV and radio stations as well as news-
papers. The program has been so suc-
cessful that three other rural Nebraska
communities have replicated it. The
coalition is now striving to improve
tobacco-free policies for teams, coach-
es, and spectators so that tobacco use
is banned during practice and play.

Spokane Tobacco Free Kids
Spokane Regional Health District
Tobacco Prevention and
Control Program

Spokane, Washington
(509) 324-1452

Athletes from the Spokane Youth
Sports Association have teamed up
with Spokane Tobacco Free Kids and
the Spokane Shadow soccer team.
Youth participate in an annual tobacco-
free event supported by the soccer
players and community organizations.
The Spokane Shadow and Spokane
Tobacco Free Kids also sponsor an
annual Tobacco Free Day event where
all game participants receive incentives
to be tobacco-free. At half time, partic-
ipants enjoy a tobacco-free skit in
which the Spokane Shadow mascot
and Ciggy Butts engage in a soccer
shoot out. A Shadow player then talks
with kids about the importance of a
healthy lifestyle. This event includes
children from area middle schools as
part of their tobacco education and
career education days.

Players on the Tri-City Storm Hockey Team are role models for kids in this anti-smoking poster, displayed at schools
and special events throughout Buffalo County, Nebraska.
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“If someone tells you that you cannot do something, that is a better
reason to tr y and work harder and prove them wrong. Bo also said that

you should not do drugs or smoke. If you do, nobody would like to be
around you because your teeth will be yellow and your breath will

smell. If you do those things then you will die quicker than normal.”
—Anne, 7th Grade 

“If you smoke, it will shor ten your life span by almost seven years.
Plus, if you want to be a professional in any spor t, you are going to
have to breathe with no troubles. Bo said that you can do what you

want as long as you put your mind to it and never stop until you make
your goal or become good at what you are tr ying to do.”

—Robbie, 7th Grade

“It is impor tant to not do drugs or use tobacco because it ruins your
life and your family would be so disappointed and never trust you

again. Anyways, it destroys your athletic abilities. I love soccer, but I
love skateboarding more. I want to tr y lacrosse. I love spor ts, so I’m

going to stay away from drugs.”
—Josh, 7th Grade 

“I want to be an actress when I grow up and star in movies. Some
people have told me I can’t act. Others have told me I can. I have

learned to let the bad comments pass but let the good and
encouraging stay in my hear t. Bo’s speech gave me a boost of

confidence. I will reach my dream. Thank you, Bo.”
—Hailee, 7th Grade 

Vermont Voltage Tobacco Free Kids 
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Schoolchildren in the Tobacco Free Kids
program are inspired by healthy role models
on the Vermont Voltage soccer team.

Tobacco Free Kids
Vermont Voltage Soccer Team
Enosburg Falls, Vermont
(802) 527-2499

Schoolchildren in Vermont and New
York are being inspired in many ways
by Bo Vuckovic, owner of the Vermont
Voltage professional soccer team.
Since the team launched its Tobacco
Free Kids program, Vermont Voltage
players have visited more than 40
schools throughout the state and some
schools in upstate New York. They talk
with children about the importance of
being tobacco-free, eating healthy
foods, taking care of their health,
doing their homework, being a team
player, setting goals, following their
dreams, and many other important
subjects. Each child is encouraged to
write an essay about being tobacco-
free, and those who write the best
essays receive Voltage season passes.

Team members also are proud that all
of their Voltage game jerseys have a
Tobacco Free patch on the sleeves.
Because all Voltage games are tele-
vised, the patch gets wide exposure.

In addition, the Vermont Voltage soc-
cer team runs a soccer camp during
the summer, and every child attending
the camp receives a camp T-shirt with
the Tobacco Free logo. For more
information, check out the Vermont
Voltage’s Internet page at
www.vermontvoltage.com.

Trajan Langdon Radio Ad
Alaska Department of Health
and Social Services

Juneau, Alaska
(907) 465-2780

Skiing and dog mushing aren’t the
only sports popular in this state, where
short days and cold weather limit most
people’s outdoor activities. Basketball
is big here, and so is an anti-tobacco
radio ad featuring basketball hero
Trajan Langdon, who was a standout
player at Duke University and also a
star of his high school basketball team
in Alaska. In the radio spot, Langdon
emphasizes how being an athlete and
using any form of tobacco are totally
incompatible.
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Indiana Royals Youth
Soccer Clinics

Smokefree Indiana North
Central Coalition

South Bend, Indiana
(219) 254-1571

The Indiana Royals use these soccer
clinics to reach youth in the communi-
ty who are most at risk of smoking at
an early age, particularly those in
minority groups. At the clinics, players
talk with kids about the ills of smoking
and give them booklets, posters, and
T-shirts bearing smoke-free messages.
At the Indiana Royals games, team
members carry around banners and
give out literature as a reminder to the
community to not smoke. The goal is
to cut the number of youth who smoke

by more than 90% and make Indiana a
shining example for the rest of the
country. The budget for holding the
clinics and furnishing the materials is
$500 a year.

Tobacco Is A Dead End
Office of Tobacco Prevention
and Control

Texas Department of Health
Austin, Texas
(512) 458-7402

The Tobacco Is A Dead End cam-
paign created a media blitz and gave
youth in south Texas the chance to
boost their baseball skills and meet the
White Wings baseball Team as tobac-
co-free role models. It also gave the
health department the chance to net-
work with the community and estab-
lish new tobacco-free partners.
Thousands of promotional items were
given away throughout the region via
radio remotes, TV stations, local coali-
tions and volunteers, schools, and the
campaign’s main event—a baseball
clinic. Children attending the clinic dis-
covered how tobacco products would
hurt their ability to achieve their goals
in sports, how it is illegal for them to
obtain or use tobacco products, and
how using tobacco as a kid (under 18)
would affect their driving privileges.
The campaign had a lasting effect
through TV and radio interviews with
kids, White Wings Baseball players,
the state’s tobacco control specialist,
and local law enforcement authorities
who spoke at the clinic. The interviews
were aired throughout the region, thus
increasing people’s awareness about
the state’s tobacco laws. In addition,
some stations aired follow-up stories
and special reports about tobacco use
and enforcement of tobacco laws in
the region.

Soccer star Julie Foudy
and her teammates on

the US women’s national
soccer team appear in

this poster to discourage
youth from smoking.
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Troy Aikman Poster
Texas Cancer Council
Spit Tobacco Prevention Network
Austin, Texas
(512) 443-1064
(800) CDC-1311

Retired NFL quarterback Troy Aikman
is among a growing number of celebri-
ty athletes who are using their status
to encourage children to play sports
and avoid tobacco. He worked with
the Texas Cancer Council on a hugely
successful campaign against spit tobac-
co. “I understand the pressures
encouraging kids to begin using spit
tobacco,” said Aikman, a former spit
tobacco user himself. “I hope that my
speaking out about the dangers of this
habit might cause some kids to think
twice before they start.” Aikman is
featured in a compelling poster, which
is available free from the CDC
(www.cdc.gov/tobacco).

Smoke-Free Kids and Soccer,
Baseball, and Lacrosse

Smoking and Health Coalition of
Monroe County and the Finger
Lakes

New York State Tobacco
Control Program

Rochester, New York
(716) 442-4260

Nearly 700 boys and girls aged 9–14
have attended the annual Smoke-Free
Kids and Soccer clinics, held for the
past three years in conjunction with
the Rochester Raging Rhinos A-
League Championship Men’s Soccer
Team, the W-League Rochester
Ravens, and various members of the
Women’s National Soccer Team,
including goalies Tracy Ducar and Siri
Mullinix. The event also has attracted
many sponsors, such as Snickers,
Sunbelt Products, Blue Cross/Blue
Shield, and local soccer clubs.

In the spring of 2001, a Smoke-Free
Kids and Lacrosse clinic featured
members of the local Major League
Lacrosse team, and a Smoke-Free
Kids and Baseball clinic featured the
Triple A Red Wings (Baltimore
Orioles) team. The soccer, baseball,
and lacrosse clinics have the same for-
mat: Several key players speak about
choices, health, and the need to stay
smoke-free if you want to be a cham-
pion. The kids are then separated into
age groups, and they rotate through
the clinic, interactive displays on
tobacco use, and skill challenges such
as a speed kick cage. While working
with the kids on their sports skills, the
professional players talk with them
about staying smoke-free, eating
healthy foods, staying in shape, and
being a good sport. Before the clinics,
kids receive an activity booklet, which
they fill out ahead of time to be eligible
for door prizes. (See Materials That
Score, page 43.) There are several
activities in each book, and the more
activities the children opt to do, the
more opportunities they have to win
prizes. In addition, each child who par-
ticipates in the clinic receives a T-shirt,
water bottle, and other giveaways
bearing the smoke-free message.

Retired NFL star Troy Aikman appears in this poster warning kids about spit tobacco.



Arizona Tobacco Education and
Prevention Program (AZTEPP)

Arizona Department of
Health Services

Phoenix, Arizona
(602) 364-0824

Sports and tobacco don’t mix—that’s
the message kids get from stars of the
Phoenix Suns, Arizona
Diamondbacks, Phoenix Mercury,
Arizona Rattlers, and other celebrities
who have teamed up with the Arizona
Tobacco Education and Prevention
Program (AZTEPP). For instance,
Diamondback pitcher Armando
Reynoso, a great Hispanic role model
for Arizona kids, promotes important
messages about the dangers of using
tobacco by working with AZTEPP,
which produces Spanish and English
TV and radio spots targeting
Hispanics throughout the state.
Diamondback outfielder Steve Finley is
the official spokesman of the Can
Kickers Club, which was designed to
promote the “Smokeless does not
mean harmless” message. Cynthia
Cooper, the most decorated player in
WNBA history, is participating in the
2001 season’s “Super Cooper” sec-
tion, which highlights active young
people in the community at each
Mercury home game. Also supporting
AZTEPP is race car driver Billy Boat,
who visits schools to present his per-
sonal message about the harmful
effects of tobacco. (Also see Successful
Sporting Events, page 23.)

Through With Chew
Richard Meckstroth, DDS
Morgantown, West Virginia
(304) 293-5912

As a dentist who cares about children,
Richard Meckstroth has recruited
sports celebrities, dentists, and physi-
cians to help him warn West Virginia
kids about the dangers of using smoke-
less tobacco. They visit schools, Little
League teams, and baseball fields to
give out pamphlets and posters about
the dangers of using spit tobacco. Dr.
Meckstroth recently placed a large yel-
low banner—spotlighting a can of
chewing tobacco inside the circle-and-
slash “no” symbol—at Little League
Baseball fields and at Watt Powell
Park, home of the Alley Cats Minor
League Baseball team. At Dr.
Meckstroth’s urging, the Alley Cats
and other minor league baseball teams
have teamed up with the National Spit
Tobacco Education Program to help
kids say “no” to smokeless tobacco.
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Events

S u c c e s s f u l  S p o r t i n g  E v e n t s  a n d  C a m p a i g n s



“A big par t of coaching youth spor ts is teaching kids to be
healthy. Just because a child is involved in spor ts, we can’t
take it for granted that he or she is making healthy choices
off the field. As youth coaches, we’re there to help our
players achieve their goals, and without their health, that’s
impossible. When we ask them, both boys and girls tell us
that when they play spor ts, it’s impor tant to them to have
fun and improve their skills. With that in mind, it’s our
responsibility to help them understand that using tobacco
will take the fun out of playing and keep them from
becoming as good as they want to be at their spor t. Down
the road, an impor tant measure of our success as youth
coaches will be the number of players we’ve coached who
never star t using tobacco.”

—Andy Biggs
Director of Coaching and Player Development
Soccer Maine
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Here are examples of tobacco-free
sports events and campaigns:

Arizona Tobacco Education and
Prevention Program (AZTEPP)

Arizona Department of
Health Services

Phoenix, Arizona
(602) 364-0824

Arizona kids are getting the message
about tobacco through radio and TV
ads, contests, campaigns, and fun
activities that tie in with basketball,
baseball, football, hockey, skiing, and
racing events. Here are just a few of
the creative ways in which the Arizona
Tobacco Education and Prevention
Program (AZTEPP) is reaching kids:
• The Phoenix Suns Benchwarmer

Program shines a spotlight on
teenagers who have been advocates
against tobacco use in their commu-
nities. Teens and their chaperones
receive center court recognition by a
Phoenix Suns player during
pregame activities, and they sit
behind the players’ bench through-
out the game.

• The annual Blow Off Tobacco bub-
ble gum blowing contest targets
about 100,000 youth in the Arizona
Little League. This statewide contest
brings together players, coaches,
parents, and Little Leaguers to sup-
port the message that “Smokeless
does not mean harmless.” This mes-
sage is being carried across the state
by former Major Leaguer Joe
Garagiola, national chairman of the
National Spit Tobacco Education
Program (NSTEP). Each year, the
Arizona Diamondbacks recognize
the grand prize winners on the field
during a game.

• The Arizona Diamondbacks and
AZTEPP have teamed up to sponsor
a multimedia anti-tobacco campaign
that includes stadium signs, radio
spots, and TV commercials, in both
Spanish and English. The ads are
displayed on the Diamondbacks’
network, and in the stadium during
games. The Diamondbacks also lead
a series of clinics to teach baseball
coaches about the dangers of spit
tobacco.

• As a sponsor of the 1999 Fiesta
Bowl, AZTEPP drew the attention
of thousands of Arizona youth.
More than 600 kids in rural areas of
the state attended “Tackling
Tobacco” football clinics.
Throughout the 2000 Fiesta Bowl
Parade in Phoenix, which featured a
brightly painted Hummer bearing
the AZTEPP logo, people in the
crowd recognized the logo and
chanted the media campaign’s
“Smelly, Puking Habit” slogan.

• For several years, the Phoenix
Coyotes, Arizona Cancer Society,
and AZTEPP have supported the
Great American Smokeout by
launching a fun promotional cam-
paign. The Tobacco for Tickets
campaign encourages hockey fans
to turn in their tobacco and pledge
to “Extinguish the Flames” in
exchange for tickets to a Coyotes
hockey game. Giveaways and con-
tests are held during the month of
November to increase people’s
awareness before and during the
Coyotes’ annual Smokeout game.
The campaign is heavily publicized
by area radio and TV stations,
which air clips of Coyotes fans at
the Smokeout game shooting their
cigarettes into the goal with hockey
sticks.

S U CC E S S F U L  S P O R T I N G
E V E N T S  A N D  C A M PA I G N S

More than 600 kids from rural areas of Arizona
attended “Tackling Tobacco” football clinics held
in conjunction with the 1999 Fiesta Bowl.The
Arizona Tobacco Education and Prevention
Program sponsored the outreach clinics, where
high-profile football personalities promoted
healthy, tobacco-free lifestyles to youth.



24 The Tobacco-Free Sports Playbook

• AZTEPP took its anti-tobacco mes-
sages to the racetrack when it spon-
sored Motorsports’ Ash Kicker
Racing Team in 2000 as well as two
races in 2001—the USAC National
Midget Series 50-mile race and the
Supermodified Racing League 50-
mile race. AZTEPP co-sponsored
Billy Boat’s car during the Copper
World Indy Series race and found
the Phoenix International Raceway
to be a useful partner in reaching
new target groups with anti-tobacco
messages.

Arkansas Smoke-Free
Soccer Kids

Central Ozarks Soccer League
Berryville, Arkansas
(870) 438 6034

Arkansas Smoke-Free Soccer Kids
sends kids from the Arkansas State
Select Teams, the Arkansas Comets,
and the Central Ozarks Quest competi-
tive programs into classrooms, public
meetings, tournaments, and other ven-
ues to conduct soccer-related clinics for
youth, presenting strong anti-smoking
messages. One of the strengths of the
program is that presentations are con-
ducted by trained, at-risk youth, aged

9–18, whose status as a member of a
prestigious soccer team and whose
personal skills at soccer earn the
immediate respect of their young audi-
ence. After each session, the hosting
teacher, coach, scoutmaster, or other
adult is presented a manual of addition-
al soccer-related exercises with anti-
smoking messages as well as a whistle
lanyard and lapel pin, both with the
Smoke-Free Soccer logo. Each young
attendee gets a Smoke-Free Soccer
sticker and a cloth patch for their uni-
form or jacket. The Arkansas
Department of Health’s Prevention
Resource Centers have given the pro-
gram handouts, including the popular
Smoke Industry Poster Child poster, a
Spider-Man anti-smoking comic book,
the Donnie Dinosaur anti-smoking col-
oring book for kindergartners and first-
graders, and a fun brochure of silly
jokes with anti-smoking messages that
appeal to kids. (“Why did the chicken
cross the road? To get away from the
turkey smoking a cigarette!”)

In its first year, before receiving any
CDC SmokeFree Soccer funding,
Arkansas Smoke-Free Soccer distrib-
uted several hundred anti-smoking soc-
cer posters from the US Women’s
National Soccer Team and the Centers
for Disease Control and Prevention. In
its second year, with such funding, the
program reached more than 2,500
Arkansas youth with the anti-smoking
message and was featured at the
Arkansas State American Cup champi-
onships for recreational teams in May
2001. In its upcoming third year, its
second year with funding, Arkansas
Smoke-Free Soccer Kids plans to pro-
duce a short instructional video and to
hold clinics for another 2,500
Arkansas youth from across the state.
Because the video will be youth-pro-
duced, the program is being assisted by
ATM Productions on a volunteer basis
with multiple hours of video being edit-
ed down to a tight, entertaining pres-
entation of several fun games that
teachers and adult leaders can use with
their local groups.

Arkansas Smoke-Free Soccer Kids in action at the Green Forest Soccerfest.
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“Exhausted, the 13-year-old climbed into the back of our team van
and fell asleep. He'd had a full day at Arkansas' Tide American Cup,
our annual state recreational event. For eight straight hours, Matthew
had worked hard. And I had watched him bloom. Maybe that’s one of
the most fulfill ing moments in coaching—when a kid suddenly does
really good—confident and effective, rising beyond his apparent
potential as he discovers his own inner talents. But Matt wasn’t
playing today. Nor was he refereeing. No, Matt was coaching. I
watched in amazement as the seventh-grader came into his own.

“Matt originally had not been invited. Instead, we’d chosen Jose, 15,
Trey, 13, and our 11-year-olds Marlon, Emilio, and Mikey. But now,
surrounded by scores of 5–8-year-olds, Jose seemed just a little
shaken. Trey was unexpectedly tongue-tied and self-conscious. Marlon
and Emilio had backed out at the last moment. And Mikey had gone
on a Cub Scouts field trip. So, who rose to the occasion? Matthew!
With great eye contact, he communicated well with the little guys
and gals, staying on their level. He listened for feedback and joked
and laughed with them—while he led them in a game in which
par ticipants, as he explained, ‘Gotta kick cigarettes out of your lives.’
As Matt watched approvingly, a second-grader took a mighty kick at a
ball and yelled, ‘You cigarette, get out of my life! Get outta our lives!’
yelled a third-grader, walloping an offending ball. ‘You! Get out of
here, tobacco!’ yelled a 6-year-old, blasting the ball across the center
line. Matt nodded in approval. And the kids beamed.”

—Rob Kerby, Central Ozarks Soccer League
Arkansas Smoke-Free Soccer Kids
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Alcohol, Tobacco, and Other
Drugs (ATOD) After-School
Prevention Program and
Latino Youth Conference
Against Tobacco

Smokefree Indiana
Indianapolis, Indiana
(317) 241-6471

Smokefree Indiana works with com-
munity organizations throughout the
state to create programs that help
youth say “no” to tobacco. In
Indianapolis, the True Belief
Academy’s Alcohol, Tobacco, and
Other Drugs (ATOD) After-School
Prevention Program gives kids aged
10–14 the chance to play fun and
structured recreational activities while
they learn how to avoid harmful sub-
stances. The program targets kids in
Marion County who are at moderate
risk of using alcohol, tobacco, or other
drugs. It runs two days a week for
eight weeks, with activities that help
kids resist peer and social influences,
resolve conflicts, make good decisions,
and develop their teamwork and com-
munication skills. Kids aged 8–13 can
participate in the schools’ NFL Flag
Football League, which teaches boys
and girls the basics of football and
instills in them the importance of
teamwork, discipline, and leadership.
Smokefree Indiana helped the school
develop the ATOD program, which is
funded by the Indiana Department of
Mental Health.

Smokefree Indiana also funded the
first annual Latino Youth Conference
Against Tobacco, held in May 2000 at
Thatcher Park. This was the first spe-
cial activity targeting Latino youth in
Indianapolis and the first to be pre-
sented in Spanish. The all-day event,
which attracted youth aged 12–22,
included breakfast and lunch, basket-
ball, swimming, soccer, a video on
tobacco, and presentations by well-
respected Latinos about the physical
and emotional dangers of using tobac-
co. Each youth received a packet of
information about tobacco and a con-
ference T-shirt. Other items were
given away during tobacco-related
games, question-and-answer contests,
and raffles. Results of a post-confer-
ence evaluation and interviews with
youth indicated a strong desire for
such activities targeting Latino new
arrivals. The conference was run by
the Wishard Hispanic Health Project
in collaboration with the Mayor’s
Latino Affairs Commission, Indy
Parks, La Ola Latino-Americana,
Nuestra Musica, Latino Soccer group,
Wishard Foundation, and the Hispanic
Chamber of Commerce.

Big Sky State Games
Fueled by a Tobacco-Free
Performance!

Billings, Montana
(406) 254-7426

The 16th annual Big Sky State Games
in 2001 are pitching tobacco-free
messages to thousands of Montana
youth. This Olympic-style festival is
open to Montanans of all ages and
abilities. More than 12,000 athletes
compete in 29 sports, including bas-
ketball, volleyball, soccer, and other
team sports as well as karate, kayak-
ing, cycling, disc golf, roller skating,
archery, fencing, and bowling. The
Big Sky State Games are a great
opportunity to reach many Montanans

Teens take a break from
a full day of sports at

the Latino Youth
Conference Against
Tobacco in Indiana.



because the festival attracts a large
number of Native Americans, children,
women of childbearing age, and spit
tobacco users. Goals are to discourage
youth from starting to use tobacco,
encourage tobacco users to quit,
reduce secondhand smoke at the
games, and promote tobacco-free ven-
ues for all competitors. Participants
receive a tobacco-free brochure with
an incentive inside—a free Wendy’s
Frosty. If they pledge to be tobacco-
free, they receive a free temporary tat-
too. The “Fueled by a Tobacco-Free
Performance!” slogan is featured on
all athlete and volunteer T-shirts, entry
booklets, and printed materials at
the games.

Smoke-Free Kids and
Soccer Program

Partnership for a Tobacco-Free
Maine and United Soccer
Federation of Maine

Augusta, Maine
(207) 287-4626

The Smoke-Free Kids and Soccer
Program includes clinics for kids, infor-
mation booths at tournaments and
fairs, a Smoke-Free page on the
Soccer Maine Internet site (www.
soccermaine.com/pages/smokefree.html),
coaching courses that advocate for
coaches’ involvement in tobacco-use
prevention, and development of the
Tobacco Free Athletes Coach’s
Handbook. The program staff team
up with college and pro athletes to
give their smoke-free messages higher
visibility. For example, they host Kick
Butts Day activities with the University
of Maine Women’s Soccer Team, and
they organize smoke-free celebrations
and clinics that feature college soccer
stars as well as professionals with
Major League Soccer teams.

Winter X Games Booth
Vermont Department of Health
Tobacco Control Program

Burlington, Vermont
(802) 863-7355

Having a booth at the 2000 Winter X
Games helped the Vermont Tobacco
Control Program reach young fans of
extreme sports with important mes-
sages about the harms of tobacco use.
It also put a human face behind the
program and got many local residents
involved in the program’s activities tar-
geting young people. Middle school
students who are part of Vermont Kids
Against Tobacco (VKAT) staffed the
booth and offered hot cocoa to visiting
kids and adults. While the visitors
enjoyed their cocoa, they couldn’t
help but be curious about the odd
display of items—such as toilet
bowl cleaner and a bottle of
cyanide. The students
explained that the products
represented just some of the
toxic ingredients in tobacco
products. They gave each visi-
tor a flier with more informa-
tion about how tobacco use
harms health. The youth also had a
sign-up sheet where local residents
could volunteer to help with the pro-
gram’s other youth activities, such as
Our Voices Xposed (OVX), a move-
ment led and run by high school stu-
dents whose goal is to lower smoking
among youth aged 13–17 and to help
them stay smoke-free throughout
their lives.

Mountain Biker Alison
Dunlap is a World Cup
Champion. Photo by
Jeff Gross/Allsport.
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Tobacco and Sports Don’t Mix
Tobacco Control Division
Virginia Department of Health

Richmond, Virginia
(804) 692-0002

Counter marketing efforts have taken
many creative forms in Virginia,
including paid ads and billboards to
promote smoke-free environments
within baseball and soccer stadiums.
As a result, three baseball stadiums
and one soccer stadium have adopted
100% smoke-free policies for their
seating arenas. The other four baseball
stadiums have adopted a smoke-free
family section. One stadium removed
tobacco advertising, viewing it as a
conflict with the state health depart-
ment’s prevention messages.
Several teams have invited staff from
the state health department to join
them on radio broadcasts about sec-
ondhand smoke, and team members
have conducted prevention education

programs in local schools. In addition,
a coaches’ handbook on tobacco use
is distributed to youth soccer leagues
in Virginia as well as through summer
soccer camps conducted by the
Hampton Road Mariners semiprofes-
sional soccer team. The health depart-
ment has also developed a three-panel
display to promote tobacco-free mes-
sages at all sports venues. The display
has been used by coalitions throughout
the state and has been featured at the
Virginia Youth Soccer Association
Conference. Sponsoring teams is
another way the state is reaching
youth; a local coalition cosponsored
the National Babe Ruth Baseball
Championship as well as the Pony
League Softball Championship when
they were held in Virginia, and both
events were tobacco-free. The state
also hosts Smoke-Free Kids and
Soccer events to reach girls and boys
with life-saving messages about
tobacco.

Kids are the stars of this Virginia Department of Health billboard promoting smoke-free environments at soccer and baseball stadiums.
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Tobacco-Free Soccer Campaign
in Western Nebraska

Division of Health Promotion
and Education

Nebraska Health and Human
Services System

Lincoln, Nebraska
(402) 471-2101

This education campaign targeted soc-
cer players 4–19 years old, their par-
ents, and coaches in the American
Youth Soccer Organization (AYSO),
Region 875 in Scottsbluff/Gering,
Nebraska. A letter was sent to parents,
informing them about the dangers of
tobacco products and the negative
image tobacco has with sports. The
letter had an additional message to
soccer players and coaches: Don’t
expose yourself to secondhand smoke,
and always support smoke-free busi-
nesses and playing environments. All
soccer teams were encouraged to
write a letter to the businesses that
were not smoke-free, encouraging
them to go smoke-free. In addition,
Citizens Against Tobacco (CAT)
bought 900 sport bottles bearing the
“Kick Tobacco Out of Soccer” slogan
and the AYSO, Region 875 logo.
Team members used a rubber band to
attach to each bottle a free drink
coupon from Arby’s and four pam-
phlets from Journeyworks Publishing:
How to Say No to Secondhand
Smoke, How Tobacco Affects Your
Body, 50 Things You Should Know
About Tobacco, and Smokeless
Tobacco. They put the materials into a
plastic bag and handed them out to
kids at the beginning of the spring soc-
cer season. The campaign cost about
$3,000. State health officials say
responses from kids, parents, and
coaches have been extremely positive.

Milwaukee Smoke-Free
Sports Program

Milwaukee, Wisconsin
(414) 227-3982

Teenage athletes are the stars of the
Smoke-Free Sports Program, which
has reached thousands of kids and
adults. The teens are trained to edu-
cate their younger peers (grades K–8),
presenting lessons such as “What’s in
Tobacco,” “Don’t Let the Tobacco
Industry Count You In,” “Sports and
Tobacco Don’t Mix,” “Secondhand
Smoke is Everywhere,” and “Be a Part
of a Winning Team…Eat Healthy.”
The teens make their presentations at
sports sites throughout Milwaukee to
reach kids on soccer, football, volley-
ball, and basketball teams and cheer-
leading squads. During fall 2000 and
winter 2001, the teen presenters led
263 sessions and reached 7,468 chil-
dren and 2,263 adults. The program
has attracted plenty of community sup-
port. At a September 2000 kick-off
event, the guest speaker was WNBA
star Rhonda Mapp, center for the
Charlotte Sting. Partners include the
Milwaukee Public Schools (MPS)
Division of Community Recreation and
the MPS Drug Free Schools Program,
the City of Milwaukee Health
Department, the American Cancer
Society Midwest Division - East
Region, the American Lung
Association of Wisconsin, and the
Wisconsin Division of Public Health -
Southeast Region.

As part of the program’s Kick Butts
Day celebration in April 2001, more
than 300 Milwaukee school kids in
grades 4–6 participated in a Smoke-
Free Sports Day at the Pettit National
Ice Center. The governor of Wisconsin



issued a proclamation recognizing the
event and the Smoke-Free Sports
Program’s success. At a press confer-
ence to highlight the program and
teen leadership, Olympic speed skat-
ing medalist Leah Poulos Mueller and
representatives from the Milwaukee
Admirals, Milwaukee Bucks,
Milwaukee Mustangs, and Milwaukee
Wave were on hand to encourage
youth to stay smoke-free. Also lending
their support were the city’s commis-
sioner of health and the superintend-
ent of schools.

Tobacco Control Program
Michigan Department
of Community Health

Lansing, Michigan
(517) 335-8381

Michigan is tackling tobacco from all
sides. The City of Detroit hosted a
Spencer Haywood Basketball Anti-
Tobacco Rally for kids, featuring the
sports star who made the Olympic
basketball team in 1968 just out of
high school and went on to play in the

NBA with the New York Knicks and
the Detroit Pistons. Through the
Michigan Spit Tobacco Project, free
materials on the dangers of spit tobac-
co are distributed and education pre-
sentations are made to baseball teams,
schools, and other organizations.

Annual IMPACT Night with the
Wilmington Blue Rocks

IMPACT Delaware Tobacco
Prevention Coalition and
Delaware Tobacco Prevention
and Control Program

Delaware Department of Health
and Social Services

Dover, Delaware
(302) 739-4724

Each year in June, thousands of kids
hear anti-tobacco messages loud and
clear at the IMPACT Tobacco
Prevention Night at Frawley Stadium,
home of the Blue Rocks minor league
baseball team. The first 1,500 kids
arriving at the game receive a free T-
shirt with the IMPACT Night logo on
the front and the tobacco use preven-
tion message on the back. At booths
and exhibits throughout the stadium,
baseball fans are given information
about tobacco and other harmful sub-
stances. The annual event has kids
thinking about tobacco use prevention
year-round through its T-shirt design
contest, open to middle and high
school students in Delaware. The win-
ner of the 2000 T-shirt design contest
was 14-year-old Christina Bevenou,
whose design featured a ball player at
bat with the message, “Hit a Home
Run. Don’t Smoke or Chew.” Not
only was the eighth-grader able to see
her design on the thousands of
IMPACT Night T-shirts printed for the
special event, she also was invited to
throw out the ceremonial first pitch at
the game and got a hug from Blue
Rocks mascot Rockey Bluewinkle.
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These teen athletes are among the stars of the Milwaukee Smoke-Free Sports Program: Cagney Scott, Damien
Williams, Antwon Mayfield, Remale Williams, La’Shaunda Payton, Leandrea Handford, Amanda Plumley, Damon
Easterling, Payal Chawda, Jessica Brzezinski, Michael Monk, and John Maxey.



New Mexico State High School
Sports Championships

New Mexico Department
of Health

Albuquerque, New Mexico
(505) 841-5843

World No Tobacco Day in 1995 kicked
off a flurry of successful tobacco-free
media events. The theme in 1995 was
“Sports Without Tobacco, Play It
Tobacco Free,” and New Mexico’s
media advocacy campaign received
coverage on local TV stations and on
a sports radio talk show. As part of
the campaign, baseball coaches were
reminded to intervene and encourage
their players not to use tobacco, and
counter advertising banners were hung
at high school boys and girls track and
baseball tournaments. Since 1995,
New Mexico has produced 11 banners
to display at boys and girls champi-
onships in soccer, volleyball, basket-
ball, baseball, and track. The colorful
banners each bear a different and
important message for kids as well as
adults. For instance—
• Three strikes you’re out—spit, dip,

chew.
• Sports without tobacco, play it

tobacco free.
• Protect your loved ones from sec-

ondhand smoke.
• Cigars and spit tobacco are just as

dangerous as cigarettes.
• Cigarette smoke contains HEXAM-

INE (which is also used in barbecue
lighter fluid).

Anti-tobacco messages are read over
the PA system during games, and the
event programs include counter mar-
keting ads, available from the CDC
Media Campaign Resource Center
(www.cdc.gov/tobacco/).

Youth Anti-Tobacco Campaign
with the E-Center, Utah Freeze
Indoor Soccer Team, and Utah
Grizzlies Hockey Team

Utah Grizzlies Hockey Club
West Valley City, Utah
(801) 988-8000

This successful marketing campaign
reached young soccer and hockey fans
in many ways—through on-field and
in-ice logos on which the teams
played, half-time promotions and
radio/TV ads during the games, tobac-
co control messages broadcast over
the arena’s PA system and aired on
the video board throughout the games,
and in full-page ads in game night pro-
grams. Team members also sported
the Anti-Tobacco patch on their
warm-up jerseys and player jerseys.
And 200 group tickets for each Anti-
Tobacco-sponsored game were distrib-
uted through radio giveaways and at
special events. During five of the
Grizzlies’ home games, the Anti-
Tobacco Campaign was the exclusive
sponsor. Fun features during intermis-
sions included on-ice promotions with
local DJs and contestants, ticket give-
aways, and sponsorship of the Pee
Wee Soccer games, where two area
youth soccer teams played on the
same field as the pros in front of thou-
sands of spectators.
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Brazilian
women’s soccer
star Sissi. Photo

by Phil Stephens,
courtesy of

Women’s Soccer
World.



Evaluations

B e s t  O f f e n s e  I s  a  G o o d  E v a l u a t i o n



“I have had the most wonder ful experience watching
children in grades pre-K–12 realize that fitness and
tobacco do not mix. Florida has 39 projects in schools
across the state this year fighting obesity and tobacco.
Students learn about keeping fit through fitness
centers and spor ts. They also learn that tobacco has no
place in the fit and healthy person, as the following
comments show:

‘Fitness helps me by making me proud of myself. It made me lose
pounds. The tobacco talk made me believe I can make the b-ball
team. I'm glad I made the choice not to smoke.’

—Tia, 4th Grade

‘  I  have learned why smoking is bad. I am going to help my
grandmom quit smoking.’

—T.C., 3rd Grade

“It’s words such as these that keep me working in the
field of health and physical education. Helping children
to avoid tobacco and stay fit is a matter of life and
death for our society.”

—Millie Kissinger
Project Director
Center for the Study of Teaching and Learning
Florida State University



Two tobacco-free sports programs that
have been evaluated are described: 

Evaluation of the American Heart
Association Youth Fitness and
Tobacco Education/Prevention
Program

Florida Department of Health
and Florida State University

Tallahassee, Florida
(850) 644-3419

This program aims to improve the
overall health of Florida’s children, pri-
marily by increasing the amount of
time students in Florida schools partici-
pate in regular fitness activities, reduc-
ing the number of kids who currently
use or eventually will use tobacco, and
reducing the number of kids who are
exposed to secondhand smoke. To
learn more about the program’s per-
formance for the previous two years
and areas where improvements could
be made, the health department hired
a team of professional evaluators,
Curva and Associates. Students were
tested before and after they participat-
ed in the project to assess how
increased fitness activities affected
tobacco use. (See teacher instructions
and sample survey, pages 37–39.)

Questions Addressed
The evaluators asked the kids ques-
tions about tobacco use, attitudes, and
knowledge, and about fitness attitudes
and knowledge. They also assessed
students’ physical fitness before and
after the program. They wanted to
address these main questions:
• To what extent does participation in

the program affect the students’
physical fitness levels, knowledge of

fitness concepts, and attitudes toward
participation in physical fitness?

• To what extent does participation in
the program affect the students’
incidence of tobacco use, including
the decision not to use tobacco in
the first place and the decision to
stop tobacco use completely?

• What are the characteristics of suc-
cessful program sites?

Strengths and Weaknesses
Revealed
• Students in elementary school and

middle school showed a signifi-
cant increase in knowledge about
fitness. Elementary school stu-
dents’ scores improved 8.2%,
and middle school students’
scores increased 16.7%.

• Elementary school students
showed significant fitness
improvements on three of
four fitness measures after
participating in the fitness
program. Middle and high
school students showed
significant fitness improve-
ments on two of four fitness
measures after participating
in the program.

• Of all students who were
smokers before the pro-
gram, 36.7% of high
school students, 60% of
middle school students,
and 100% of elementary
students had quit smoking
when they were surveyed
after the program.

B E S T  O F F E N S E  I S  A  G O O D
E VA LU AT I O N

Gymnast Dominique
Dawes is an Olympic
gold medalist and US
national champion.
Photo by Doug
Pensinger/Allsport.
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• There was a statistically significant
9.3% increase in tobacco knowledge
among elementary students who
participated in the fitness program
for one year, and no such increase
for the comparison groups.

• Knowledge about tobacco use
increased 26% among elementary
students who had participated in the
fitness program for two years.

• Knowledge about fitness increased
31% among elementary students
who had participated in the fitness
program for two years.

• A characteristic of successful pro-
gram sites was collaboration
between teachers, school health
programs, schools, community-
based youth programs, private
industries, and local public health
organizations.

• School programs that had integrated
fitness into other subject areas had
the strongest effects on fitness,
health, and academic achievement.

How to Strengthen the Program
After assessing two years of evaluation
results, the evaluators offered many
recommendations for improving the
program. For example, they advised
the health department to expand the
program by adding additional sites so
that more students can be exposed to
the messages and resources. The eval-
uators also recommended that the pro-
gram begin early in the fall for two
reasons: the schools could order
equipment and supplies sooner, and
the students could benefit from a year-
long program.

Evaluation of Indianapolis Colts
Star’s School Visits

Indiana State Department
of Health

Indianapolis, Indiana
(317) 233-7299

The health department teamed up
with Project American Stop Smoking
Intervention Study (ASSIST) and the
American Cancer Society in a
statewide anti-tobacco campaign that
had two mass media components:
Anti-tobacco messages were broadcast
during all Colts home games, reaching
an estimated 251,800 listeners, and a
Colts player delivered anti-tobacco
messages to 1,675 students in six mid-
dle schools in Indiana. Colts radio net-
work brokered the intervention, which
cost $83,000.

To evaluate the effects of the Colts
player’s visits to the school, a test—
developed by an Indiana University
School of Nursing professor—was
given one week before the presenta-
tion to students, immediately after the
presentation, and again three months
later. Results showed that a one-time
presentation was not sufficient in
bringing about a measurable change in
the children’s attitudes and behaviors.
However, the evaluation also revealed
that it might be useful to have an anti-
tobacco message delivered by a profes-
sional athlete to counterbalance
tobacco advertising associated with
sporting events, and such a presenta-
tion is likely to increase children’s moti-
vation for, and receptivity to, other
anti-tobacco messages. (See Survey,
page 40.)



Florida teachers were asked to complete this information sheet as part of an evaluation of the American Heart Association Youth Fitness and Tobacco Education/Prevention Program.
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TO THE INSTRUCTOR:

1. Administer the Physical Fitness Questtionnaire and Tobacco
Attitude and Behavior Survey to the classes indicated above.

2. Administer the Fitness Test. (See attached instructions.)

3. Record students’ fitness scores on the Physical Fitness
Scorecard.

4. For each class separately, bundle the surveys together with
the Physical Fitness Scorecard, place them in the enclosed
envelope, and return to FSU.

PLEASE INCLUDE THIS FORM WITH THE COMPLETED SURVEYS

5. If you have any questions, please call or e-mail:
Fely Curva, 850-222-5299



Florida middle school students filled out this questionnaire to evaluate the effectiveness of the American Heart Association Youth Fitness and Tobacco Education/Prevention Program.
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This survey helped evaluate the effectiveness of visits by an Indianapolis Colts football player to middle schools as part of a statewide anti-tobacco campaign.
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“Ever y oppor tunity that our ‘step team’ students had to be
positive role models for students at the adjacent
elementar y school, it just enhanced their self-esteem. They
wore their SWAT (Students Working Against Tobacco) shir ts
and dog tags with pride. Not only did these students
benefit, but several thousand people saw this awesome
group of students stand up against tobacco.”

—Mary Chris Peterika
Teacher
Sligh Middle School
Hillsborough County, Tampa, Florida

“It was amazingly great to see how teenagers and younger
children worked together during the kick-off event for
SWAT. The older students ser ved as role models to the
younger ones. It was also great to obser ve the enthusiasm
of the students manning the health education/anti-
tobacco booths, as well as their sense of pride when
playing and working out on the fitness equipment. A
student ar tist drew the SWAT logo in the wet cement, as a
symbol for other students to remember that it was their
leadership and initiative that made this wish come true. I
am pleased to be par t of this effor t.”

—Ercilia Rodríguez Westhoff
Tobacco Prevention Coordinator
Hillsborough County Health Department, Tampa, Florida
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The CDC’s Office on Smoking and
Health has many free marketing and
education materials you can use in
your tobacco-free sports campaign
(www.cdc.gov/tobacco). Also check
out the many helpful resources avail-
able from national health and sports
organizations listed in the Resources
section of this book. (See pages 55
and 56.) Here are just a few of the
many creative products that health
departments, coaches, and schools are
using to help kids say “no” to tobacco:

F o r  K i d s , Pa r e n t s ,
a n d  S c h o o l s
Smoke-Free Kids Activity Sheets
Smoking and Health Coalition of
Monroe County and the
Finger Lakes

New York State Tobacco
Control Program

Rochester, New York
(716) 442-4260

Rochester kids get to learn a lot about
tobacco before they attend any of the
Smoke-Free Kids soccer, baseball, or
lacrosse clinics offered in their area.
(See Celebrity Athletes As Role
Models, page 19.) Before the clinic,
the kids are given a booklet that
includes a registration form, tobacco-
free pledge, and Smoke-Free Kids
activity sheets. These activities teach
kids about the harmful effects of ciga-
rettes, the true messages behind tobac-
co ads, and the cost of a pack-a-day
habit. The more activities the children
opt to do, the more chances they have
to win door prizes at the clinic. (See
Activities from Smoke-Free Kids and
Lacrosse, pages 48–51.)

News from the Field
The Spirit of Health, Tobacco-Free
Youth Soccer Project

Health Education Council
Sacramento, California
(916) 556-3344

This quarterly newsletter for kids fea-
tures puzzles, articles, and essay con-
tests that drive home positive
messages about health, fitness, and
tobacco-free sports. For instance,
some of the articles give kids the inside
scoop on tobacco ads and their effects
on youth. Others help kids recognize
the early signs of mouth cancer and
offer tips and toll-free hotlines to call
for help with quitting. In addition, the
newsletter offers advice on good nutri-
tion and fitness.

M AT E R I A L S  T H AT  S CO R E

This quarterly newsletter drives home positive
messages about health, fitness, and tobacco-free sports
as part of The Spirit of Health,Tobacco-Free Youth
Soccer Project in California.
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Save Your Face
Office of Tobacco Control
Florida Department of Health
Tallahassee, Florida
(850) 245-4144

This eight-pager for kids includes
some scary information about smoke-
less tobacco, healthy advice from base-
ball pros, and a horrifying testimonial
from a track star who dipped snuff and
died at age 19. It also features a fun
math quiz to help kids see how costly
a year’s worth of snuff would be.

Chewing Tobacco Trading Cards
Dental Health Foundation
Twain Harte, California
(209) 586-0183

Kids love trading cards, and they’ll be
unable to turn away from the shocking
photos of men whose mouths have
been eaten away by cancer and gum
disease—all because they used smoke-
less tobacco. The cards are written in a
style that will appeal to kids, and they’re
full of great advice on how to detect the
early signs of such diseases and how to
quit. (See sample cards, page 52.)

These pages come from Save Your Face, a booklet for Florida kids that includes information about smokeless tobacco and healthy advice from baseball pros.This two-page
spread was developed by using materials from Oral Health America's National Spit Tobacco Education Program.
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Face Off Against Tobacco Cool
Coyotes Activity Workbook

Tobacco Education and
Prevention Program (AZTEPP)

Arizona Department of
Health Services

Phoenix, Arizona
(602) 364-0824

Arizona’s Tobacco Education and
Prevention Program has used a host of
terrific sports-related materials to sup-
port its tobacco-free sports activities.
For instance, the program has worked
with the Phoenix Coyotes hockey team
to develop a creative and fun activity
workbook for kids. The Face Off
Against Tobacco Cool Coyotes
Activity Workbook includes hockey
information for kids, as well as games,
puzzles, and a pledge to be tobacco-
free. In addition, items such as baseball
caps, gloves, bats, yo-yos, individual
bags of sunflower seeds, and hockey
pucks—all bearing the AZTEPP logo—
are given to kids at sporting events,
promotional events, and through the
program’s merchandise center.

Spider-Man, Storm, & Cage
Battle Smokescreen

Marvel Comics and American
Cancer Society

Atlanta, Georgia
(800) ACS-2345

In this full-color comic book adventure,
Spider-Man, Storm, and Luke Cage are
up against the evil man known as
Smokescreen. The superheros win, of
course, and convey some powerful mes-
sages to kids about tobacco, fitness, and
health in the process. The comic book
is one of many children’s education
materials available from the American
Cancer Society.

This pledge is included in an activity book for kids developed by Arizona’s Tobacco Education and Prevention Program.
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F o r  Yo u t h
Co a c h e s  a n d
R e f e r e e s
How-To Guide for Referees To
Carry Out the Tobacco-Free
Message

Health Education Council
Sacramento, California
(916) 556-3344

The Health Education Council has
developed many brochures to inform
youth, coaches, and others about the
harmful effects of tobacco. The coun-
cil’s How-To Guide for Referees To
Carry Out the Tobacco-Free Message
is a handy, tri-fold brochure that advises
what referees can do to help youth and
why it’s so important.

Tobacco Free Athletes
Coaches’ Manual

Smoke-Free Kids and
Soccer Program

Partnership for a Tobacco-Free
Maine and United Soccer
Federation of Maine

Augusta, Maine
(207) 287-4627

Coaches can use the activities in this
handbook to boost players’ soccer skills
while teaching them about the toxic
effects of tobacco. The book can be
used for sports other than soccer.
It is given to community programs
and recreation departments. (See
Tobacco Free Athletes Coach’s
Manual, page 53.)

This tri-fold brochure is distributed by the Health Education Council in Sacramento to advise referees on what they can do to help youth and why it’s
so important.
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A Coach’s Tobacco Prevention
Handbook

Smoke-Free Kids, Coalition for A
Smoke-Free Virginia, American
Cancer Society, and Virginia
Department of Health

Richmond, Virginia
(804) 692-0002

This four-color, 16-page handbook
gives youth coaches the tools they need
to talk with their players about tobacco
and set a good example. It advises
coaches about what to say to players
and suggests ways they can work with
players, parents, and the league to help
kids resist tobacco and stay healthy.
(See Coach’s Handbook, page 53.)

SmokeFree Soccer Coach’s Kit
Office on Smoking and Health
The Centers for Disease Control
and Prevention

Atlanta, Georgia
(800) 422-6237

This kit contains a coaching manual
that includes creative soccer drills to
help coaches integrate tobacco control
and healthy lifestyle messages into their
practices. Also included are patches for
player uniforms showing the
SmokeFree Soccer logo, designed in
collaboration with FIFA (Fédération
Internationale de Football Association).
Finally, each kit contains a lanyard so
coaches can show their support and set
a good example for kids at every prac-
tice and game. Each kit includes a poli-
cy sheet that outlines the steps that
soccer leagues can take to adopt
smoke-free policies to protect the health
of players, family members, and fans.

F o r  H e a l t h
D e p a r t m e n t s  a n d
O r g a n i z a t i o n s
Youth Sports Initiative Action Kit
Rhode Island Department of
Health, Tobacco Control Program

Providence, Rhode Island
(401) 222-3293

This kit, organized in a three-ring binder
with tabbed sections, includes a descrip-
tion of the state’s Youth Sports
Initiative, facts about tobacco, advice to
kids on how they can avoid peer pres-
sure to smoke, and tips for organizing a
community campaign. It also includes
model policies and town ordinances,
tips on working with the media, and a
list of national sports resources. The
health department developed the kit in
collaboration with the American Lung
Association of Rhode Island and the
Rhode Island Recreation and Parks
Association.

The CDC’s SmokeFree Soccer Coach's Kit is
filled with colorful, fun materials that
coaches can use to warn their young

players that if “You smoke, you choke.”The
kit includes a coach's manual with creative
soccer drills, patches for player uniforms, a
lanyard for coaches, and guidance on how

to promote tobacco-free policies.



Before they attend a Smoke-Free Kids Lacrosse Clinic, Rochester kids learn about tobacco’s harmful effects by filling out these activity sheets.
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The Dental Health Foundation distributes these chewing tobacco cards to discourage kids from using smokeless tobacco.
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Distributed to community programs and recreation departments in Maine, this
handbook includes activities that boost players’ sports skills while teaching them
about tobacco’s toxic effects.
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This handbook gives youth coaches in Virginia the tools to talk with their players
about tobacco.
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This poster promotes the PBS teen documentary, Soccer...Kickin' Butts, which airs regularly on In the Mix, the national award-winning TV series for teens and
by teens. In this 30-minute video, women and men from the US national soccer teams talk about the health benefits of soccer and how tobacco smoking
affects athletic performance.The CDC funded the documentary and developed a facilitator's guide for coaches and teachers to use with the video. A
limited number of copies of the video, poster, and facilitator's guide are available free from the CDC.
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P r i n t
The Sports Market Place
Directory. This detailed sports busi-
ness resource directory contains cur-
rent information about pro sports
teams and athletic organizations, cal-
endars of events, etc. It has a CD-
ROM companion and is updated each
year. For more information or to
order, contact Franklin Covey, Inc., at
(800) 776-7877.

Street & Smith’s Sports
Business Journal. This weekly
magazine provides comprehensive and
up-to-the-minute information on
sports deals, politics, and marketing. It
is a great way to keep up with the lat-
est information in the sports world.
For more information or to subscribe,
contact (800) 829-9839.

The Sports Guide. This 1996
National Institutes of Health planning
guide is a great resource. Write for a
free copy of the book and video. Send
your name, address, and a $6 check
to: National Heart, Lung, and Blood
Institute Information Center, Attn:
Pub #3802, P.O. Box 30105,
Bethesda, MD 20824-0105.

I n t e r n e t
Sites with Information on
Tobacco and Sports
• Smoke-Free Kids and Soccer:

www.cdc.gov/tobacco
• The CDC’s Office on Smoking and

Health: www.cdc.gov/tobacco
• The CDC’s Division of Adolescent

and School Health:
www.cdc.gov/nccdphp/dash

• The CDC’s Division of Nutrition and
Physical Activity:
www.cdc.gov/nccdphp/dnpa

• World Health Organization Tobacco
Free Initiative: www.who.int/toh/

• Governors’ Councils on Physical
Fitness and Sports:
www.physicalfitness.org

• President’s Council on Physical
Fitness and Sports and President’s
Challenge:
www.indiana.edu/~preschal

• US Youth Soccer Association:
www.youthsoccer.org

• US Olympic Committee:
www.olympic-usa.org

• Health Education Council:
www.healthedcouncil.org

• Spit Tobacco Prevention Network:
www.flash.net/~stopn/

• Tobacco Intervention Network:
www.quittobacco.com

• Sports and the Arts Without
Tobacco—Play It Tobacco Free!
World Health Organization’s World
No-Tobacco Day Advisory Kit 1996:
www.who.int/archives/ntday/
ntday96/index.htm

• National Clearinghouse for Alcohol
and Drug Information:
www.health.org/pubs/qdocs/
tobacco/tips.htm

• Children Opposed to Smoking
Tobacco: www.costkids.org

• American Alliance for Health,
Physical Education, Recreation and
Dance: www.aahperd.org

• National SAFE KIDS Campaign:
www.safekids.org

• National Athletic Trainers’
Association: www.nata.org

• USDA’s Team Nutrition Program:
www.fns.usda.gov/tn

• Boys & Girls Clubs of America:
www.bgca.org

• YMCA of the USA: www.ymca.net
• Girl Scouts of the USA:

www.girlscouts.org

R E S O U R C E S
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• Boy Scouts of America:
www.bsa.scouting.org

• Women’s Soccer World Magazine:
www.womensoccer.com

• Center for Research on Girls and
Women in Sport:
www.kls.coled.umn.edu/crgws

• Women’s Sports Foundation:
www.lifetimetv.com/WoSport/

• Major League Baseball:
www.majorleaguebaseball.com

• National Football League:
www.nfl.com

• National Hockey League:
www.nhl.com

• Major League Soccer:
www.mlsnet.com

• Fédération Internationale de
Football (FIFA): www.fifa.com

• Women’s United Soccer
Association: www.wusa.com

• International Olympic Committee:
www.olympic.org

• ESPN: www.espn.com
• CNN/Sports Illustrated:

www.cnnsi.com
• UNICEF: www.unicef.org
• UNESCO: www.unesco.org
• Fédération Internationale de

l'Automobile (Formula One):
www.fia.com.

• General Association of
International Sports Federations
www.agfisonline.com

• USA Track & Field: www.usatf.org 
• Salt Lake City Organizing

Committee: www.saltlake2002.org
• National Association for Sport

and Physical Education:
www.aahperd.org/naspe/

• Office of National Drug Policy Control:
www.whitehousedrugpolicy.gov

• US Soccer Federation:
www.us-soccer.com

• US Tennis Association:
www.usta.com

• Professional Baseball Athletic
Trainers’ Society: www.pbats.org

• National Strength and Conditioning
Association: www.ncsca-lift.org

• American College of Sports Medicine:
www.acsm.org 

• Olympic Aid: www.olympicaid.org 
• National Basketball Association:

www.nba.com 
• National Collegiate Athletic

Association: www.ncaa.org 
• Oral Health America’s National Spit

Tobacco Education Program:
www.oralhealthamerica.org and
www.nstep.org

Sites with Information on
Tobacco and Health
• American Cancer Society:

www.cancer.org
• American Hospital Association:

www.aha.org
• American Lung Association:

www.lungusa.org
• American Legacy Foundation:

www.americanlegacy.org
• Campaign for Tobacco-Free Kids:

www.tobaccofreekids.org
• National Cancer Institute:

www.nci.nih.gov
• CDC Cancer Prevention and

Control: www.cdc.gov/cancer/
nscpep/index.htm

• CDC Injury Prevention and Control:
www.cdc.gov/ncipc/ncipchm.htm
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Policies Athlete Role Models Promotional Events,
Programs, and Materials

Evaluations

S U M M A R Y  O F  S TAT E
A C T I V I T I E S

Alaska

Arizona

Regional sports-related radio spot
featuring basketball star Trajan
Langdon.

Law that bans smoking in public
areas and buses; bans smoking in
public, charter, or private schools
and on school grounds (grades
K–12); prohibits selling or giving
tobacco to a minor; and restricts
where tobacco vending machines
can be placed in order to limit
minors’ access.

Arizona Tobacco Education and
Prevention Program’s (AZTEPP)
partnerships with many teams and
sports stars, including WNBA star
Cynthia Cooper, Diamondback
outfielder Steve Finley, Diamondback
pitcher Armando Reynoso, race car
driver Billy Boat, and former baseball
Major Leaguer Joe Garagiola, national
chairman for the National Spit
Tobacco Education Program (NSTEP).

Statewide anti-smoking
presentations by members of State
Select Soccer Teams in the Olympic
Development Program.

Arkansas Smoke-Free Soccer Kids’
clinics, conducted by trained, at-risk
youth aged 9–18 whose soccer skills
and status as member of a
prestigious soccer team earn the
respect of  younger kids.

Evaluation of event
promotions and sport
sponsorships by
AZTEPP.

Phoenix Suns Benchwarmer
Program, recognizing teen advocates
against tobacco use.

Fiesta Bowl activities and ads.

Tobacco education events and
promotions featuring regional and
professional athletes.

Education activities targeting the
400-plus skiers on the Annual
Durango Ski Trip.

Phoenix Coyotes Hockey Team’s Face
Off Against Tobacco Cool Coyotes
Activity Workbook, Arizona
Diamondbacks Little League Coaches
Clinic Handbook, and AZTEPP Sports
and Event Sponsorship Highlights
booklet.

Baseball caps,bats,yo-yos,hockey
pucks,and individual bags of
sunflower seeds bearing anti-tobacco
messages and the AZTEPP logo.

Drug- and tobacco-free rider in the
Iditarod. Sponsored by Trampling
Tobacco project with the Robert
Wood Johnson Foundation.

Walk-a-thon sponsored by the
Healthy Nations project.

Arkansas
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Athlete Role Models Evaluations

California

Colorado

Spirit of Health/Tobacco-Free Youth
Soccer Project, which promotes the
adoption of tobacco-free policies in
recreational facilities throughout
the state.

Statewide Tobacco-Free Schools Law
prohibiting the use of tobacco
products on all school property,
including playgrounds, athletic fields,
and recreational areas, by students,
staff, visitors, or any other persons.

No-smoking ordinances for all sport
stadiums, sporting events, and
sporting facilities and arenas in six
counties.

Request for proposals to establish
recommendations regarding spit
tobacco use in Colorado.

Delaware Annual IMPACT Night with
Wilmington Blue Rocks Minor League
Baseball team.

T-shirt design contest.

Throw-first-pitch event.

Sky box ticket giveaways.

Save Your Face, a newsletter for kids
that includes tobacco and sports
information, a math quiz, tips from
baseball pros, and a testimonial from
a track star who dipped snuff and
died at age 19.

Smoke-free initiatives by the Soccer
Association.

Spider-Man comic book, produced
by the American Cancer Society.

SmokeFree Soccer Coach’s Kit,
developed by the CDC and the
National Institutes of Health.

Evaluation of the
American Heart
Association Youth
Fitness and Tobacco
Education/Prevention
Program, which
targeted Florida
schoolchildren.

Florida

Georgia

City of Weston’s ban on smoking in
and around city rec facilities, parks,
and city government buildings.

Anti-spit tobacco baseball card
trading with the Rockies.

Athlete oral cancer screenings.

After-school programs and
presentations.

Baseball, women’s and youth soccer,
racing, and rodeo events.

Brochures, pamphlets, How-To Guide
for Referees To Carry Out the Tobacco-
Free Message, and News from the Field
newsletter for kids, produced by the
Health Education Council.

Chewing Tobacco Trading Cards,
produced by the Dental Health
Foundation.

Policies Promotional Events,
Programs, and Materials
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Athlete Role Models Evaluations

Indiana

Kansas

Maine

Evaluation of school
visits by an Indianpolis
Colts player to educate
children about the
dangers of using
tobacco.

United Soccer Federation of Maine
asks member clubs to adopt tobacco-
free policies and to eliminate mixed
messages that youth sometimes
receive from coaches, players, and
others who are role models.

Smoke-Free Kids and Soccer Program,
which sponsors Kick Butts Day
(women’s soccer) and events.

Clinics for kids with college and pro
players and the YMCA.

Coaching courses on tobacco use
prevention.

Major League Soccer smoke-free
celebrations.

The Tobacco Free Athletes Coaches’
Handbook.

Clinics for kids with college and pro
players.

Maryland

Michigan

Carroll County’s ban on use of
tobacco within 50 yards of public
or private field during kids’ games.

Ottawa County ordinance to ban
smoking in parks and fields.

Spencer Haywood Anti-Tobacco
Basketball Rally, hosted by the City
of Detroit.

Michigan Spit Tobacco Project
presentations to schools, teams,
and sports organizations.

Olympic gold medalist Tom Malchow
ads, which are part of the
“Secondhand smoke…does NOT
build champions” campaign.

Tobacco-free posters featuring
Minnesota Thunder goalkeeper John
Swallen,WNBA star Kristen Folkl of
the Lynx, NBA star Bobby Jackson of
the Timberwolves, and Kirby Puckett
of the Minnesota Twins.

Tobacco-Free Youth Recreation signs
for fields that say “No Tobacco Use or
Possession Allowed.”

Minnesota Tobacco-Free Youth Recreation
program, which aims to change social
norms behind tobacco use and
promote “no use or possession”
tobacco policy to community-based,
organized recreation programs
serving youth aged 12–17.

Minnesota Smoke-Free Kids and
Soccer’s promotions of the Tobacco-
Free Youth Recreation model policy.

Minnesota Youth Soccer Association’s
promotion of smoke-free teams.

Clinics for kids featuring Wichita State
University’s Shockers basketball team
and Wichita Thunder hockey team.

Indiana Royals Youth Soccer Clinics,
targeting youth who are most at
risk of smoking, particularly those in
minority groups.

1997 Colts NFL radio broadcasts.

Latino Youth conference.

Policies Promotional Events,
Programs, and Materials
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Athlete Role Models Evaluations

Montana

Nebraska

New Hampshire

New Mexico New Mexico Department of Education
ban on smoking by students, school
staff, parents, and school visitors on all
public school campuses and ban on
smoking by students at school
functions away from school property.

Tobacco-Free Coalition, featuring high
school athletes and their coaches who
lead on-the-field presentations for
kids.

Evaluation of the
number of sports clubs
and fields throughout
New Hampshire that
have adopted smoke-
free policies.

Work with the New Hampshire Soccer
Association on tobacco-free activities.

Partnerships with the New
Hampshire Alpine Racing Association
and New Hampshire Nordic
Association.

Community coalitions that
participate in hockey, baseball,
soccer, and basketball — all with
tobacco-free arenas and fields.

World No Tobacco Day media
advocacy campaign, which includes:
• radio show
• activities targeting middle and

high school students, parents,
and coaches

• state high school sports
championship tournaments,
1996 to the present

• 11 banners displayed at events
• public service announcements

over loud speakers
• full- or half-page print ads in

tournament programs, from the
CDC and the Environmental
Protection Agency

• local coalitions, which present
trophies to winning teams

Many smoke-free soccer clubs, soccer
leagues, and indoor soccer facilities
throughout the state as well as a
smoke-free state alpine racing
association.

Local coalition sponsored a Little
League team.

Presentations by coaches and high
school athletes to all Little Leaguers.

Tobacco-free brochures and banners.

Red Ribbon Run, starring local college
athletes who are well-known in the
community.

Sports bulletins at games discussing
tobacco facts.

Big Sky Games tobacco-free
campaign.

Policies Promotional Events,
Programs, and Materials
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Athlete Role Models Evaluations

New York

Rhode Island

Texas

Utah

Vermont

Local ordinance for tobacco-free
sports events.

Tobacco-free policy for the 2002
Olympic and Paralympic Winter
Games in Salt Lake City.

Youth Anti-Tobacco Campaign
featuring media blitz and
partnerships with the Utah Grizzlies
hockey team and Utah Freeze indoor
soccer team.

Vermont Kids Against Tobacco Day
with former class A baseball pros.

Vermont Voltage soccer team
members wear a Tobacco Free patch
on uniforms and distribute anti-
tobacco materials.

Winter X Games booth.

Sponsor of Physical Activity/Fitness
meetings with coaches, educators,
and others.

Provo City Athletic League.

Educational materials and banners.

Tobacco-free logos on all City League
jerseys.

Working to train coaches about
tobacco use prevention.

“Buff, Don’t Puff” campaign.

Smoke-Free Kids and Soccer clinics,
with the Rochester Raging Rhinos A-
League Championship Men's Soccer
Team,W-League Rochester Ravens,
and members of the Women's
National Soccer Team, including Tracy
Ducar and Siri Mullinix.

Smoke-Free Kids and Lacrosse clinic,
featuring the local Major League
Lacrosse team.

Smoke-Free Kids and Baseball clinic,
featuring the Triple A Red Wings
(Baltimore Orioles).

Youth Sports Initiative, which
advocates for tobacco-free policies
and has developed an action kit with
model policies and town ordinances.

Poster featuring NFL star Troy Aikman,
who warns kids about the dangers of
using spit/chew tobacco.

Regional activities like sports team
sponsorship.

Tobacco-free events.

Distribution of Smoke-Free Kids and
Soccer materials.

Youth Sports Initiative Action Kit with
model policies and town ordinances.

Diamond Skills event with Pawtucket
Red Sox.

Smoke-free rec centers.

Training, seminars, materials.

Tobacco-free messages in game
program booklets.

Educational booklet that includes a
registration form, tobacco-free
pledge, and Smoke-Free Kids
activity sheets for kids registering
for sports clinics.

Policies Promotional Events,
Programs, and Materials
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Athlete Role Models Evaluations

Virginia

Washington

West Virginia

Wisconsin All Milwaukee Public Schools’ sports
sites, fields, and buildings are smoke-
free. State law prohibits the use of all
types of tobacco products on school
grounds.This prohibition applies to all
premises under the control of the
school board, whether owned or
rented. It covers all faculty, staff,
students, and other persons and
applies at all times at school-
sponsored athletic or extracurricular
events.

High school athletes are presenters
and leaders in the Milwaukee Public
Schools’ Smoke-Free Sports Program.
These teen role models lead on-the-
field tobacco prevention lessons for
younger children participating in
sports teams.

In program
evaluations with
children in the
Milwaukee Public
Schools’ Smoke-Free
Sports Program,
83–97% of
respondents
supported the
program.

Kids with the Spokane Youth Sports
Association attend annual tobacco-
free event supported by players with
the Spokane Shadow and community
organizations.The Spokane Shadow
and Spokane Tobacco Free Kids also
sponsor a Tobacco Free Day event.

To warn kids about the dangers of
using smokeless tobacco, dentist
Richard Meckstroth has recruited
dentists, physicians, and celebrity
athletes, including the Alley Cats and
other Minor League Baseball teams.

Milwaukee Public Schools’ Smoke-
Free Sports Program features teenage
students who teach thousands of
children and adults about sports and
tobacco, tobacco industry marketing,
secondhand smoke, and the
ingredients in tobacco products.

Milwaukee Public Schools’ Smoke-
Free Sports Kick Butts Day 2001
included smoke-free sports activities
for 300 youth, a press conference,
governor’s proclamation, support
from professional athletic teams, and
partnerships with agencies and
businesses.

Youth anti-tobacco activities in
baseball, soccer, and Little League
Baseball and Softball.

Sports stadium events–minor
league and semi-pro soccer.

Coach’s handbook on tobacco use
prevention and a sports display.

Messages about environmental
tobacco smoke aired through radio
broadcasts.

Policies Promotional Events,
Programs, and Materials
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Getting kids involved in sports not only
boosts their level of physical activity
and self-esteem, it also lessens the
likelihood that they will use tobacco.1,2

In recent years, it has become even
more important to get kids involved in
sports because schools have cut their
physical education programs, kids
watch more TV, and they have fewer
opportunities to be active. As a result,
kids are less active today and rates of
childhood obesity have increased dra-
matically nationwide.3–6

Convincing kids to say “no” to tobac-
co and “yes” to sports and physical
activity is a significant public health
challenge. The tobacco industry
spends billions of dollars each year to
market the use of tobacco products,
and often they use sports in their cam-
paigns.7 We need new and more effec-
tive strategies to counter tobacco
advertising in sports and to promote
tobacco-free sports and athletes.

The first step is for more sports organ-
izations, athletes, and coaches to
choose health over tobacco by associ-
ating themselves with sponsors and
products that promote healthy behav-
iors. We should also keep our sporting
events tobacco-free. And most impor-
tantly, we should set a good example
for kids by leading a healthy lifestyle.

To replace smokers who die, the
tobacco industry targets new smok-
ers—many of them teenagers.7 Every
day in the United States, more than
3,000 young people become daily
smokers. That’s more than 1 million
new smokers each year in this country
alone.8 More than 80% of youth who
are current smokers think they could
quit if they wanted to, but in reality,

only 3% of the 20 million people who
try to quit smoking each year have
long-term success.8–13

Some kids mistakenly think that other
forms of tobacco—such as chew/spit
tobacco, cigars, bidis, or kreteks—are
safer than cigarettes. They’re dead
wrong. These tobacco products can
lead to many painful, disfiguring, and
fatal diseases.14–17

Many teenagers feel immune to the
dangers of tobacco use, especially
long-term health consequences such as
heart disease, chronic lung disease,
and cancer.7 Young people tend to be
unaware of the more immediate effects
of using tobacco, such as reduced
athletic performance and endurance,
impaired lung function and growth,
and elevated heart rates. Youth smok-
ing is also associated with getting into
fights, having unprotected sex, drink-
ing, and using other drugs.7,18,19

S e c o n d h a n d
S m o k e  K i l l s !
Kids who don’t even use tobacco are
in danger when they’re exposed to
secondhand smoke. Inhaling smoke
from other people’s cigarettes, cigars,
pipes, bidis, or kreteks can be deadly.
Each year, about 3,000 adults who
don’t smoke die of lung cancer as a
result of breathing in secondhand
smoke.20 Secondhand smoke also
causes lower respiratory tract infec-
tions in toddlers21 and triggers asthma
attacks in children and adults.13

S O M E  FA C T S  A B O U T  K I D S
A N D  TO B A CCO

Teens who do not participate in sports are far more
likely to smoke than their physically active peers.
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In the 1999 National Youth Tobacco
Survey, one in three middle and high
school students who had never
smoked reported that someone else in
their home smoked. Among high
school students who had never
smoked, over half reported being in
the same room with someone who
was smoking, and over 30% reported
being in a car with someone who was
smoking 7 days before the survey.13

Fa c t o r s  T h a t
I n c r e a s e  a  K i d ’s
R i s k  f o r  U s i n g
To b a c c o
By understanding the factors that
place youth at risk for using tobacco,
we can develop more effective tactics
for discouraging them from ever trying
tobacco products. Here are some of
the known risk factors for smoking
among teenagers:7,22,23

• Having friends who smoke.
• Having parents or an older sibling

who smoke.
• Having parents who are not

involved in their lives.
• Believing that tobacco use is normal.
• Believing that tobacco use somehow

benefits them.
• Having easy access to tobacco

products.
• Being exposed to cigarette ads and

promotions.
• Having a low self-image.
• Being unable to refuse offers to use

tobacco.
• Coming from a family with low-

socioeconomic status.

S p o r t s
Pa r t i c i p a t i o n
R e d u c e s  Te e n
S m o k i n g !

Scientific evidence shows that
teenagers who participate in sports are
far less likely to smoke than their
peers who aren’t involved in sports.1,2

In a study conducted by researchers
with the CDC’s Office on Smoking
and Health, high school students who
participated in at least one sport were
found to be 40% less likely to be
regular smokers and 50% less likely to
be heavy smokers than students not
involved in sports.2 The CDC
researchers suspect that lower rates of
smoking among student athletes could
be related to several factors:2

• A boost in self-confidence because
of their involvement with sports.

• Additional counseling about smoking
from their coaches.

• Less peer pressure to smoke.
• Realization that smoking would hurt

their sports performance.
• Awareness of how smoking would

harm their health.
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For More Information

If you would like to know more about the CDC’s tobacco-free sports activities,
please contact:

Tobacco-Free Sports Initiative
Office on Smoking and Health
National Center for Chronic Disease Prevention and Health Promotion
Centers for Disease Control and Prevention
4770 Buford Highway, NE
Mail Stop K-50
Atlanta, Georgia 30341-3717
Web site: www.cdc.gov/tobacco
Toll-free hotline: (800) CDC-1311
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